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HORTICULTURE CODE
Fresh Markets Australia (FMA) 
hasn’t wasted any time on running 
Horticulture Code of Conduct 
workshops for its 400 wholesaler 
members around the country.

The 2017 legislation took effect 
from 1 April. The wholesaling 
sector through its representative 
organisation, Fresh Markets 
Australia, has been working hard to 
develop a suite of Code compliant 
documentation which Market 
Wholesalers can use.

The new Code, while being a 
vast improvement on the old 
unworkable Code, remains 
relatively complex and there is 
certainly going to be a need for a 
transitional period which gives all 
parties time to fully understand 
what their obligations are.

From my perspective, while the 
wholesaling sector is working to 
get its members up to speed, there 
is a need for clearer messages to 
be provided to Growers as to their 
obligations under the Code.

A very succinct overview of what 
Growers must do to comply with 
the Code is contained on page 10. 
In short, they need to be working 
with whatever Traders they deal 
with and they need to be agreeing 
to Code compliant Horticulture 
Produce Agreements.

Grower associations should be 
considering if there is more they can 
do to protect their Members.

Brisbane Markets® is working 
closely with its Memorandum of 
Understanding partners, Bundaberg 
Fruit and Vegetable Growers 
and Bowen Gumlu Growers 
Association, to assist promoting an 
understanding of the Code.

Take a look at pages 10 to 15 for 
more information.

DEVELOPMENT PROGRESS
Brisbane Markets® 77ha landscape 
has changed enormously over the 
past 10 years since Brisbane  
Markets Limited (BML) rolled out  
its $150 million Master Plan.

A decade later, up to $120 million 
has been spent on improving the 
industry-owned site, transforming 
it into a world-class and much safer 
facility of which Queensland can be 
proud.

Workers are again on site, building 
a $12 million four-storey car park 
that will hold 542 vehicles – a major 
step in improving safety by reducing 
the number of vehicles on site.

Check out the progress and what is 
planned on page 8.

CONFERENCE 
PARTNERSHIP
There is much being said about 
the need for the fragmented 
horticulture industry to become a 
more united front and nowhere has 
support for unification been better 
evidenced than through the Hort 
Connections conference, held in 
Adelaide, in May.

In 2018, it will be Queensland’s turn 
to bring together what is likely to 
be in excess of 2,500 Australian and 
New Zealand industry delegates to 
Brisbane.

BML, through its membership of 
the Central Markets Association of 
Australia, and Brismark, through 
its membership with Fresh Markets 
Australia, have begun working with 
the 2018 Hort Connection organisers, 
AUSVEG and Produce Marketing 
Association Australia-New Zealand, 
to ensure a stellar event.

Read about the 2017 event and 
other industry conferences from 
pages 16-19.

INLAND QUEENSLAND 
ROADS ACTION PLAN
The horticulture industry could 
well share in the benefits of the 
Inland Queensland Roads Action 
Plan that offers a proposal to 
strategically develop and upgrade 
our State’s 16,000 km road network 
over the next two decades, further 
streamlining our supply chain.

Such a plan is long overdue for 
Queensland, which relies heavily on 
its road network. 

Read more about it on page 24.

Andrew Young,  
Chief Executive Officer,  
BML and Brismark
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Celebrating Mother’s Day with a bouquet bursting with colour were mum, Katherine 
Mortensen and her children Sammy, eight, and Sophie, 10, from Graceville.

BLOOMING BUSY 
MOTHER’S DAY
Hundreds of trucks and delivery drivers 
had their petal to the metal in May, hauling 
budding gifts from the Brisbane Flower 
Market to florists and fruit shops across South 
East Queensland for the biggest floral day of 
the year - Mother’s Day.

The Rocklea based flower Wholesalers managed 
hundreds of thousands of Australian grown bunches 
despite extreme weather conditions in the growing 
regions.

Overseas suppliers helped fill the shortfall to give 
shoppers an abundance of variety, with this year’s 
bouquets renowned for their bursts of colour.

CATCHIEST SONGS  
LIKE YOU’VE NEVER  
HEARD BEFORE
Some of the catchiest songs 
you know will never sound the 
same again after this year’s 
Brisbane Produce Market 
Gala Dinner with Melbourne 
comedy duo, Rusty and 
Another Guy, taking to the 
stage on Friday, 28 July.

Rusty Bether, who you may 
recognise from the comedy musical 
duo The Scared Weird Little 
Guys, joins with accomplished 
musical theatre performer and 
improviser Mike McLeish, as the 
headline act during an evening of 
fun entertainment for Brisbane 
Markets®’ biggest night on the 
social calendar.

Up to 600 people are expected to 
be wined and dined with other 
top-shelf entertainment including 
mentalist, Anthony Laye, and an 
11-piece dance band, Magic  
Carpet Ride. 

The event is emceed by renowned 
sports journalist and radio 
personality, Ben Davis and will once 
again include the annual Brisbane 
Markets® video along with a raffle 
to aid Diabetes Queensland.

Tickets are closing soon. Book 
online at tinyurl.com/ybst46e3 
and for information, contact Ana 
Monsalve on 07 3915 4333 or email 
amonsalve@brisbanemarkets.com.au.

updates

FRESH UPDATES
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The 2016 judges, including a Worksafe Queensland team, judge a contestant undergoing a 
forklift safety check during last year’s competition.

FORKIES… 
SAVE THE DATE
Brisbane Markets® has begun a search for its 
2017 Forklift Operator the Year with weeks of 
safety observations, to culminate in the grand 
final planned for Wednesday, 30 August.

Over the coming weeks, forklift operators will compete 
for points with only the best 10 from a pool of over 400 
drivers’ onsite making it through to the final challenge, 
where they will negotiate a difficult practical course while 
focusing on safety.

There is an increased prize pool with $3,000 up for grabs 
in prize money for our safest driver on site, $1,500 for 
second place and $750 for third, proudly sponsored by 
CHEP and Toyota Material Handling.

WORLD WHOLESALERS 
RETURN TO AUSTRALIA
Queensland Wholesalers are expected to head to 
Melbourne in October for the staging of a world 
convention that attracts marketplace executives 
from around the globe.

Some may remember being involved in the World Union of 
Wholesale Markets Congress when it was last held in Australia 
with Brisbane Markets® having staged the event in 1989.

The congress is held from 23-25 October 2017 and will 
include plenary sessions, social events and tours of the 
Melbourne and Sydney Central Markets, along with a Queen 
Victoria Market tour.



TASTES LIKE 
SUNSHINE A 
FLAVOURSOME 
CELEBRATION
Brisbane Markets Limited (BML) has 
undertaken a sponsorship that will see 
more than 70,000 people gain a better 
understanding of the tastes and history 
of Brisbane’s fresh food culture, with the 
Brisbane Markets® centre stage.

BML is sponsoring the Museum of Brisbane’s 
Tastes like Sunshine, an exhibition that will 
explore the flavoursome side of our city’s 
character and reveals its rich and evolving food 
story through contemporary art, personal stories 
and historical documents, images and objects.

The free exhibition will run from 10am to 5pm 
daily, from 18 August to 12 November 2017 on 
Level 3, at Brisbane City Hall, with a range of events 
offsite, including visits to the Brisbane Markets®.

Two bus tours have been scheduled to show the 
general public trading on the Brisbane Produce 
Market floor, along with school visits to the Arch 
Martin Brisbane Markets History Room, located on 
Level 2 of the Fresh Centre building.

For more information on the exhibition, entry 
time and access, visit tinyurl.com/yad8uszk.

CARTON ART TO 
DEPICT MARKET TRADE
Renowned artist and “cartonographer” Sean 
Rafferty was surrounded by fruit and vegetable 
cartons and alive with ideas when he visited the 
Brisbane Produce Market in May on an important 
fact-finding mission.

The Sydney-based artist has been commissioned by the 
Museum of Brisbane to produce a diorama artwork, using 
fresh produce cartons, to depict the hustle and bustle of the 
Brisbane Produce Market and even capture its sounds.

The piece is being purpose-built for the Museum for Brisbane 
“Tastes like Sunshine: Flavours of Brisbane” exhibition being 
staged at City Hall from 18 August to 12 November 2017.

Once the exhibition is over, Brisbane Markets Limited is 
holding talks to have the artwork installed in the Arch Martin 
Brisbane Markets History Room, on Level 2 of the Fresh 
Centre, with the unique piece on show from December 2017 
for a six-month loan.

QUEENSLAND – ENDLESS OPPORTUNITIES
Brisbane Markets® and its industry guests were 
among the first to hear of Queensland’s newly 
released Trade and Investment Strategy for  
2017-2022 during a Media Club luncheon with 
the Queensland Treasurer at the Queensland 
Media Club.

The “Queensland – Endless opportunities” campaign names 
agriculture, along with mining and resources, tourism and 
international education and training among the state’s 
strengths.

Treasurer Curtis Pitt said Queensland is a global innovation 
hot spot, close to Asia and the time was ripe to invest into 
existing and emerging industries.

From left, Montague Fresh (Qld)’s Tony Carter speaks with artist Sean Rafferty about the bespoke 
artwork capturing the sights and sounds of the Brisbane Produce Market.

FRESH MARKETS

markets
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FRESH FRUIT FOR A 
FRESH MERGER
Wholesalers LaManna Group and Premier 
Fruits Group officially marked their 
merger in May with a barbecue and 
plenty of fresh fruit served up to Buyers 
on the Brisbane Produce Market trading 
floor. 

LaManna Premier Group is trading from Building C 
with the merger a natural fit. LaManna Group and 
Premier Fruits Group were joint venture partners 
for more than a decade trading as Fresh Choice WA 
in Western Australia.

MEASURING UP - 
PADDOCK TO PLATE
The Australian Government’s National 
Measurement Institute (NMI) team rolled 
their weighing machine onto the Brisbane 
Produce Market trading floor in March.

The inspectors were doing a spot check to make sure 
that the weights and box labelling measured up to 
the fresh produce inside.

The NMI’s ‘Harvest to Home’ trade measurement 
inspection program ran from March to June 
and involved oversight by NMI inspectors of the 
weighing, packaging and selling of fruit and 
vegetables throughout their journey from paddock 
to plate.

Up to 1,400 Growers, Wholesalers and retailers were 
spot checked around Australia.

GROWER PARTNERS 
DROP BY
Brisbane Produce Market played host 
to two of its key growing partners in 
separate visits that strengthened the 
grower-wholesaler relationships in the 
Wide Bay and North Queensland Regions.

Brisbane Markets Limited and Brismark have 
Memorandums of Understanding with Bundaberg 
Fruit and Vegetable Growers (BFVG) and Bowen 
Gumlu Growers Association (BGGA), which include 
regular communication and visits to work together 
on industry issues.

BFVG’s Managing Director Bree Grima and BGGA’s 
Cherry Emerick both took the opportunity to meet 
with Brisbane Produce Market Wholesalers on the 
trading floor during busy mornings of trade.

Read the latest on BFVG and BGGA’s news on pages 
20 and 21.

BFVG’s Bree Grima chats with Alfred E Chave’s Paul Joseph during a visit to the 
Brisbane Produce Market.

National Measurement Institute inspectors weigh apples on the Brisbane Produce 
Market trading floor during its ‘Harvest to Home’ blitz.

Form left, LaManna Premier Group’s Queensland Manager Kris Gosper shares some fresh 
breakfast with Robert Camuglia and Joseph Guardala, both of Indooroopilly Fruit.
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MULTI-LEVEL CAR PARK 
RISES
Brisbane Markets®’ four-
storey multi-level car park is 
rising from the ground with 
columns under construction 
and scaffolding going up, a 
significant step in its nine-
month construction.

The new structure will 
accommodate 542 vehicles to 
facilitate growth and remove 
passenger vehicles from the site.

The additional parking will service 
the Brisbane Markets® Northern 
Industrial Precinct, the Commercial 

Precinct and the weekend Retail 
Markets.

The finished structure will 
incorporate an overhead walkway 
and safe pedestrian access to the 
southern entrance of the Central 
Trading Area.

Watpac Limited says that the 
building’s 47 x 900mm and 25 x 
450mm in ground piles supporting 
the structure are built from more 
than 850 cubic metres of concrete 
with the piling works displacing 
more than 1,400 cubic metres of soil.

The car park is expected to be 
completed by February 2018.

BROADBAND 
NETWORK 
AHEAD OF 
ITS TIME
Brisbane Markets® tenants 
are up to speed with the 
roll out of the Markets 
Broadband Network, or 
MBN, receiving a host of 
benefits many months 
before the National 
Broadband Network makes 
it to Rocklea in late 2018.

Brisbane Markets Limited (BML) 
has partnered with AUS-IT to 
provide telephone, network and 
cloud-based business solutions on 
site which both say are superior 
to any major telecommunications 
offerings.

It operates on BML’s embedded 
fibre network that runs 
throughout the 77ha site and 
offers 1GB per second internet 
speeds, data centre connectivity, 
better remote connectivity and 
improved reliability.

FLOWER MARKET SITE 
IMPROVEMENTS
The busy Brisbane Flower Market has undergone site 
improvement works including additional shade sail covering, 
refurbished amenities and an upgraded water main.

Thousands of flowers are displayed between the Building U and W site 
daily with the added roofing protection providing great shade for the 
bouquets on displays.

Additional excavation works have included installing pipe associated 
with an ongoing fire ring main project.

Columns rise from the ground in the early stages of the Brisbane Markets® four-storey multi-level car park.

markets
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Live wel 

You can help 230,000 Queenslanders living with diabetes have the support and 
information they need to live well. 

Because good health is everyone’s business.

Contact Diabetes Queensland on 1800 177 055 or email info@diabetesqld.org.au.

Get involved today!



HEFTY PENALTIES 
FOR CODE  
NON-COMPLIANCE
The Australian horticulture industry received a 
new Horticulture Code of Conduct on 1 April 2017, 
and while there is a transition period for fruit and 
vegetable Growers and Traders (Wholesalers) to 
comply, not understanding your obligations could 
prove to be a costly mistake.

The Australian Competition and Consumer 
Commission (ACCC) has warned that the Federal 
Government has beefed up its powers, with hefty 
financial penalties for both Growers and Traders 
who don’t comply with the new Code’s mandatory 
requirements.

The following articles examine the Code. The feature 
discusses the penalties and gives an overview 
into the extensive work done behind the scenes 
by Australia’s wholesaler representative body, 
Fresh Markets Australia (FMA) to ensure a smooth 
transition to compliance.

CODE REQUIREMENTS FOR GROWERS
The objectives of the Horticulture Code of 
Conduct are to regulate trade between Growers 
and Traders and to provide fair and equitable 
dispute resolution procedures.

The Code imposes obligations on both Traders and 
Growers, and it also provides for substantial penalties, 
where breaches of the Code occur.

There are a number of specific obligations imposed on 
Growers.

GROWER OBLIGATIONS
The 2017 Horticulture Code of Conduct has a number 
of specific obligations imposed on Growers. These 
requirements are summarised below:

1. Growers MUST at all times deal with a trader in good 
faith. 

2. A Grower must NOT trade in horticulture produce 
with a Trader unless the Grower has entered into 
a Horticulture Produce Agreement (HPA) with the 
Trader.

3. HPA’s MUST be in writing and be accepted by 
the parties to that agreement either by signing 
the document or by providing written notice of 
acceptance. Written notice may include email.

4. Growers and Traders may use any dispute resolution 
procedures they choose to resolve horticulture disputes 
that may arise between them. However, if a dispute 
is progressed in accordance with the Code, all parties 
MUST participate in the dispute resolution process.

5. If a formal mediation process commences, the parties 
MUST attend mediation to try and resolve the dispute.

6. Parties to a dispute MUST comply with reasonable 
requests made by a Horticulture Produce Assessor.

7. Growers MUST keep the prescribed records identified 
in the Code, including details of any Trader that the 
Grower deals with, for a minimum of six years.

8. Growers MUST retain a copy of all HPA’s entered 
into or agreed to, and any copy of the written 
termination of a HPA for a minimum of six years.

These are specific requirements under the Code and 
failing to meet these obligations could result in monetary 
penalties being imposed.

An eggplant farm in Stanthorpe. Growers put so much time into the care of their 
farms but must also put time into understanding their obligations under the 
Horticulture Code of Conduct.

FEATURE: HORTICULTURE CODE 
OF CONDUCT

Horticulture  
Code of Conduct
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WHO DOESN’T FALL 
UNDER THE CODE?
It is important for Growers to note that 
all parties who you directly trade with 
in horticulture produce are likely to be 
required to comply with the Horticulture 
Code of Conduct, with the only exceptions 
being:

• A person or business who purchases the produce 
from you for export by that same person or 
business; or

• A person or business who purchases the produce 
for retail sale by that same person/business; or

• A person or business who purchases the produce 
for processing by that same person or business. 

It is therefore important that Growers engage with 
all Traders they are doing business with and that you 
move immediately to agree to the terms of a Code 
compliant Horticulture Produce Agreement (HPA).

HORTICULTURE PRODUCE 
AGREEMENTS
HPA’s are intended to document the contractual 
arrangements between a Grower and the Traders 
they supply produce to and must detail a number of 
specific requirements including:

• Whether the Trader is acting as an Agent of a 
Merchant;

• Delivery requirements;

• Quality/quantity requirements;

• Circumstances where produce can be rejected; 

• How the return price is to be determined/
calculated;

• Whether the Trader plans to pool product;

• Payment terms;

• Dispute resolution contacts and process; and 

• Etc.

STANDARD FORM 
TERMS OF TRADE 
AND HPAS
The Central Market Wholesaling sector has 
been proactive in developing standard form 
Terms of Trade and Horticulture Produce 
Agreement (HPA) documents.

Market Wholesalers are currently customising these 
standard format documents and will be sending all 
their Growers a copy of the required HPA, and an 
attached Schedule to the HPA which includes the 
relevant detail relating to each specific Grower, over 
the coming weeks.

To ensure Code compliance, Growers need to:

• Understand that Traders and Growers are required to 
have HPA’s in place; and 

• Review, negotiate and agree the terms of HPA’s they 
receive from all Trader’s which they doing business with.

The Code requires that Traders and Growers must not 
trade in horticulture produce unless they have a Code 
compliant HPA in place. 

A penalty of up to $63,000 can apply for a breach of 
this requirement.

For more information about the Code, please email 
admin@brismark.com.au or visit the ACCC website 
https://www.accc.gov.au/business/industry-codes/
horticulture-code-of-conduct.

One type of “trader” is a Market Wholesalers who receives your produce and sells it as 
either an agent of merchant. However, there are other types of Traders that the Grower 
must be aware of to be Code compliant.

Growers have a number of options if they have an issue to dispute. Brismark offers a 
free dispute resolution framework as a practical alternative to using the regulation-
based complaints procedures.

Growers can expect to receive standard format documents from their Wholesaler to 
help them become code compliant.

11fresh  source      Winter 2017



WHO IS A 
TRADER?
In terms of compliance, the 
major requirement for Growers 
is to agree to the terms of a 
Horticulture Produce Agreement 
(HPA) with each Trader they do 
business with. 

The term “Trader” is defined in the 2017 
Horticulture Code of Conduct as:

• any other Grower who you may sell 
produce to for subsequent on-sale to a 
third party;

• any pack house or grower cooperative 
which buys and markets your produce, 
where that business is a separate entity 
to the Grower;

• other “off-Market” Wholesalers who 
market your produce; and 

• Market Wholesalers who receive your 
produce and sell it as either an agent of 
merchant.

The significant point to note is that the 
Code applies to transactions between all 
parties who meet the definition of being 
a Trader or a Grower. It does not just 
apply to Wholesalers in a Central Market. 

It clearly does also apply to Growers 
who source another Grower’s produce 
to consolidate loads for subsequent 
on-sale to retailers or other supply chain 
intermediaries.

It also applies to the many “off-Market” 
wholesaling businesses which operate 
outside the Central Markets, and which 
often on-sell produce to Central Market 
Wholesalers.

The Code applies to transactions between all parties who meet the definition of 
being a Trader or a Grower, so be sure to check that your correct paperwork is in 
place.

WHOLESALER 
WORKSHOPS AN 
OBLIGATION
Brisbane Markets® Wholesalers attended a series 
of Horticulture Code of Conduct workshops, 
organised by Fresh Markets Australian (FMA) to 
ensure that all, whether trading as merchants or 
agents, understood their obligations.

The workshops onsite were part of an information 
roadshow held thorughout Australia’s six Central 
Markets, offering all Market wholesaling businesses 
and their staff members the opportunity to attend.

Copies of the new Code, an easy-to-understand 
workshop, documents and slideshow were used 
as a starting point with FMA progressing with the 
distribution of additional documentation to ensure 
Australia’s Wholesalers are Code compliant.

Horticulture Code consultants were engaged to work 
with FMA to present the workshops.

The trainers reinforced the Code requirements of 
displaying Terms of Trade, Wholesalers having a signed 
Horticulture Produce Agreement in place with the 
Growers they are trading with and keeping records a 
minimum of six years.

Having a written contract protects all involved in the 
transaction, creates transparency between the trader 
and grower, sets a pathway for resolving disputes and 
helps avoid hefty fines for both the grower and trader 
for non-compliance.

Brisbane Horticulture Code workshop attendees, from left, were Nutrano’s Shane 
McClure and Keith Lind Pty Ltd’s Joe Nowak.

FMA’s Training Consultant helps Brisbane Produce Market Wholesalers better 
understand their obligations under the Horticulture Code of Conduct.
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THE IMPORTANCE 
OF SIGNING A HPA
A trader and a grower can only trade in fruit 
and vegetables if they enter into a contract 
called a Horticulture Produce Agreement 
(HPA). 

A HPA must be in writing. 

A trader or grower can accept one by either signing 
or by accepting a written notice of offer in writing 
(such as by email).

For more information, read the “How the 
Horticulture Code helps you” fact sheet found at 
tinyurl.com/yd37qfdz.

BRISMARK’S 
FREE DISPUTE 
RESOLUTION OPTION
Brismark has established a dispute resolution 
framework as an easy and practical 
alternative to using the regulation-based 
complaints procedures detailed under the 
2017 Horticulture Code of Conduct.

The service has been operating for about 15 years.

It is a free and thorough option without the costly formal 
process which is available under the Code, which is still 
open to complainants if they are unhappy with the results.

If you do choose to go down the formal path, both the 
grower and the trader must first attempt to resolve the 
dispute. 

If they cannot resolve the dispute after three weeks, 
then either of them can ask a mediator to help. 

Both must each pay half the costs of the mediator as 
well as their own costs of attending the mediation, 
unless they agree otherwise.

For more information, phone the Growers Hotline on 
1800 631 002.

WRITTEN RECORDS 
ARE MANDATORY
The ACCC Horticulture Commissioner, Mick 
Keogh, said he believed keeping documents 
for up to six years would be more of a benefit 
than a burden for Growers and Traders under 
the 2017 Horticulture Code of Conduct.

The new law says that Growers must keep:

• any Horticulture Produce Agreement (HPA) they 
enter into

• any written notice by the grower of the offer or 
acceptance of a HPA

• any written termination by the grower of a HPA.

Similarly, Traders must keep:

• any HPA they enter into

• any written notice by the trader of the offer or 
acceptance of a HPA

• any written termination by the trader of a HPA

• any notice of rejection of horticulture produce, 
including reasons for the rejection

• statements for each reporting period given to a grower.

Traders must also make a written record of the name of 
all Growers and Traders they deal with just as Growers 
must make a written record of all Traders they deal with. 

These records must be kept by Traders and Growers for 
six years from the day the record is made.

HOW TO FIND OUT 
MORE
Find out more about the 2017 Horticulture 
Code of Conduct by visiting the Australian 
CCC website at tinyurl.com/y6wak42l

Wholesalers are encouraged to speak to their Fruit 
and Vegetable Chamber for more details.

For those looking for mediation support, contact 
Brismark on 1800 631 002 or the Horticulture Media 
Advisor on 1800 475 467, email  
adviser@horticulturecode.com.au or visit  
www.horticulturecode.com.au.

Level 1 - Fresh Centre
Brisbane Marketssales@freshcomputers.com.au

07 3379 6188

www.freshcomputers.com.au

Soluuons tailored to your business
Sooware built for your industry
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THE CODE 
– AT A 
GLANCE
All Growers and 
Wholesalers must now 
move to become compliant 
with the 2017 Horticulture 
Code of Conduct 
requirements.

The new code:

• requires Growers and Traders 
to have a contract in place 
called a Horticulture Produce 
Agreement (HPA)

• obliges all parties to deal in 
good faith

• obliges merchants to explain 
how a price will be calculated

• includes penalties for 
breaching certain sections of 
the Code

• requires Growers, agents and 
merchants to keep certain 
records.

KUDOS FOR FMA’S  
PRO-ACTIVE APPROACH 
Fresh Markets Australia’s (FMA) 
pro-active approach in assisting 
its members to transition to 
the new Horticulture Code 
of Conduct requirements has 
gained kudos from more than 
400 wholesaling businesses 
across Australia.

FMA has released Code compliant 
documents for its Traders, whether 
they act as agents or merchants, 
taking a big step for the industry to 
give Wholesalers the tools they need.

The Brisbane Markets®-based 
secretariat has been working 
with FMA members in Sydney, 
Melbourne, Adelaide, Perth and 
Newcastle, along with solicitors 
in both Sydney and Brisbane to 
produce standardised documents.

FMA has long argued for greater 
flexibility in the Code with the 
1 April 2017 legislation offering 
Australian fresh produce Traders a 
new opportunity to trade in a fairer, 

more competitive environment.

In the days ahead, Wholesalers will 
be issued with templated Terms of 
Trade and Horticulture Produced 
Agreements (HPAs), as required by 
the Code, flexible enough to be 
tailored to the relationship between 
the individual wholesaling business 
and their Growers, to meet their 
trading needs.

A second round of workshops 
are planned across the six 
Central Markets to roll out the 
documentation and provide 
instruction to Wholesalers on when 
and how to use the templates, along 
with the importance of customising 
it for their Growers.

FMA’s work is good news for 
Growers who have increased 
obligations under the new 
legislation, with the templates 
assisting them to keep within their 
legal obligations to agree to a 
HPA when trading with a Trader 
(wholesaler) to avoid potentially 
hefty penalties.

Pumacard Direct

1234 5678 1234 5678
001197507

DEC 20

A B COMPANY

A B COMPANY
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1234 5678 1234 5678

001197507

DEC 20A B COMPANY
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and card restrictions

Protect Your Business
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MAXIMUM PENALTIES UNDER THE 
HORTICULTURE CODE OF CONDUCT
For the first time, Growers, as well as Traders, 
are also liable under the new Horticulture 
Code of Conduct for breaches of the law.

The Australian Competition and Consumer Commission 
(ACCC) can seek penalties or issue infringement notices 
if certain sections of the Code are breached, with the 
maximum penalties of up to $63,000.

The following sets out the penalties, which the ACCC 
Horticulture Commissioner, Mick Keogh, has said should 
provide a strong deterrent for breaching the Code.

It is noted that from 1 July 2017, that one Penalty Unit 
equates to $210. By example, under Clause 8 (2), a 
Grower must deal in good faith. The maximum penalty 
is 300 points x $210 = $63,000.

Clause Description Maximum 
Penalty Units 

for Breach

Alternative Action by ACCC 
– Issue Infringement Notice

Maximum penalty under  
an ACCC issued  

Infringement Notice

Corporation Individuals

8 (1) Trader must deal in good faith 300 50 10

8 (2) Grower must deal in good faith 300 50 10

10 (1) Trader must publish terms of trade 300 50 10

11 (1) Trader terms of trade must comply with Code 300 50 10

12 (1) Trader must not trade with grower unless HPA in place 300 50 10

12 (2) Grower must not trade with trader unless HPA in place 300 50 10

13 Trader must comply with terms of trade of HPA 300 50 10

20 (4)
Money paid in respect of trade which has occurred 
after the termination of a HPA is to be refunded within 
14 days of the termination

300 50 10

22 (3) Trader must advise of rejected product within 24 hours 300 50 10

27 (2) Agent must sell on an arm’s length basis 300 50 10

29 (1) Agent must report to grower prescribed details 300 50 10

36 (1) Merchant must report to grower prescribed details 300 50 10

40 (9) Parties to a dispute must attend mediation and try to 
resolve the dispute 300 50 10

50 (1) Parties must comply with reasonable requests made by 
a Horticulture Produce Assessor 300 50 10

53 (1) Traders must keep prescribed records for six (6) years 300 50 10

53 (2) Growers must keep prescribed records for six (6) years 300 50 10

54 (1) Traders must keep record in writing of Growers’ details 
for six (6) years 300 50 10

54 (2) Growers must keep record in writing of Traders’ details 
for six (6) years 300 50 10

56 Agent must assist grower with bad debt recovery 300 50 10

Summary

• The code consists 19 penalty provisions

• 12 apply only to Traders;

• Four (4) apply only to Growers; and

• Three (3) apply to both Growers and Traders.

Note

From 1 July 2017, one (1) Penalty Unit = $210.  
The maximum penalties are:

300 Penalty Units $63,000

50 Penalty Units $10,500

10 Penalty Units $2,100

COMPETITION AND CONSUMER (INDUSTRY CODES HORTICULTURE) REGULATIONS 2017
SUMMARY OF PENALTY PROVISIONS
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BRISBANE 
MARKETS®’ BIG 
ROLE IN 2018 HORT 
CONNECTION
Brisbane Markets®, working with Fresh 
Markets Australia, will play a role in the 
2018 Hort Connections conference, tipped 
to be the largest horticulture convention 
in Australasia when it’s staged in Brisbane 
from 18-20 June 2018.

The announcement comes on the back of the 
inaugural event held in Adelaide in May with 
almost 2,500 delegates, including international 
visitors from 15 countries taking part.

The event was the first time that PMA Australia-
New Zealand’s Fresh Connections conference and 
AUSVEG’s National Horticulture Convention were 
combined in a marriage that the horticulture 
industry has hailed a success.

Brisbane Markets® worked with the other Central 
Markets, under the banner “Australia’s Fresh 
Produce Markets”, to sponsor one of the largest 
tradeshows to be held in conjunction with an 
Australasian horticulture industry conference.

GROWING LEADERS 
CONNECT
2017 Hort Connections also a great 
opportunity for Australia’s next crop of 
horticulture influencers to meet and network 
with the Growing Leaders participants in 
attendance.

Rural Training Initiatives Managing Director Jill Briggs 
said this year’s Growing Leaders group’s mission 
statement is to have a connected vegetable industry 
with a sustainable future.

Growing Leaders is a national industry-specific 
leadership program for the Australian vegetable 
industry, and focuses on developing participants’ 
personal and professional skills, as well as equipping 
them to handle industry change and management.

CONFERENCE 
NETWORKING 
Australia’s Fresh Produce Markets held a get-
to-together after the Hort Connections big 
opening night to catch up with many of the 
industry representatives who have worked 
with and traded with Central Markets.

Adelaide put on a perfect autumn evening for 
attendees to step outside the R-Bar restaurant and 
soak up the night scenes of the Torrens River. 

A Brisbane Markets® team designed and helped staff the “Australia’s Fresh Produce 
Markets” trade display. The 2018 event in Brisbane will feature Queensland’s finest 
fresh produce.

From left, Tasmanian Growers Heather and Andrew Craigie enjoyed Australia’s Fresh 
Produce Markets’ hospitality with Rural Training Initiatives Managing Director Jill Briggs.

FEATURE: INDUSTRY 
CONFERENCES 

INDUSTRY  
CONFERENCES
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CENTRAL MARKETS 
REPRESENTATIVES MEET
Brisbane Markets® 
Wholesalers were onsite 
in Adelaide at 2017 Hort 
Connections that included a 
busy seminar program, field 
day, industry tours, women’s 
events, award ceremonies 
and almost 200 exhibitors in 
the trade show.

The event included key meetings for 
the many horticulture organisations 
and associations with seminar 
rooms and seating amid the 
Australia’s Fresh Produce Markets 

sponsored trade display, a place for 
negotiation and decision making.

Both Central Markets Association 
of Australia, representing the 
six Central Markets landlords, 
and Fresh Markets Australia, 
representing about 400 
Wholesalers, met and socialised, 
bringing together decision makers 
and their staff from Brisbane, 
Sydney, Melbourne, Adelaide, Perth 
and Newcastle.

Brisbane Markets® staff members 
joined their counterparts for a 
private tour and breakfast of the 
South Australian Central Markets.

LEADING 
WHOLESALERS 
AWARDED
Fresh Markets Australia awarded two of its 
finest Wholesalers during the Hort Connections 
conference with Market West’s Trish Skinner, 
from Perth, and South Australia Produce 
Market’s Peter Koukos taking out honours.

Ms Skinner took out the Meritorious Service Award 
having been the Western Australian Chamber of Fruit and 
Vegetable’s president since 2011, General Manager of 
Australian Produce Brokers for two decades and a leading 
voice on issues and the industry based acquisition of the 
Perth Markets of Perth Markets Limited.

The Col Johnson Young Achiever’s award went to Mr 
Koukos, of D & G Fresh Fruit Distributors, for his work 
supporting the South Australian Chamber of Fruit and 
Vegetables members.

From left, The 2018 Col Johnson Young Achiever’s award recipient Peter Koukos 
catches up with former award recipient, Fresh Markets Australia Director Hamish 
Montague, of Montague Fresh (Qld) during a tour of the South Australian Produce 
Market.

Fresh Markets Australia members meet: from left, Brismark’s 
Hamish Montague, of Brisbane, Freshmark’s Martin Clark, of 
Sydney, and Fresh State’s Jason Cooper, of Melbourne.

“The power of industry events like 
Hort Connections simmers down to a 
single yet loaded word – networking.”
Renée Harrison, Head of Marketing and Member  
Engagement at PMA Australia-New Zealand.
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HORTICULTURE’S BUSIEST EVENT
If there was one complaint about 2017 Hort 
Connections, it was that there was so much 
to do with four tandem sessions running 
and so many people to network with at 
numerous events across the three-day event 
that it was impossible to do it all.

While the banner “Australia’s Fresh Produce Markets” 
sponsored trade show acted as the heart of the event, 
Brisbane Markets® delegates found themselves listening 
to quality speakers at breakfasts and plenary sessions. 

They toured the South Australian Produce Market, 
attended social networking gatherings, dinners and 
networking drinks, the 2017 National Awards for 
Excellence Gala Dinner and a range of Central Market 
meetings.

Some joined 250 delegates at the annual Women in 
Horticulture networking event, which recognized the 
pivotal role that women play in the industry, which 

included an opening address from Assistant Minister for 
Agriculture and Water Resources, Senator Anne Ruston.

Australian vegetable Growers were given a practical 
overview of the export process, including the tricks 
of the trade to take advantage of booming export 
markets, at the Australian Vegetables Export Seminar 
2017.

1  Brisbane Markets®’ Gibb Bros Principals David 
Goffman (left) and Tony Gibb (right) catch up 
with Toro’s Chris Williams in the trade show.

2  Queensland Department of Agriculture 
and Fisheries’ Jody Campbell inspects the fresh 
produce on display at the Australia’s Fresh 
Produce Markets display.

3  JE Tipper Director and National Sales 
Manager, Daniel Lutman, (left) catches up 
with Brisbane based Dominic Jenkins, CEO of 
Australian Horticulture Export Association.

4  Stanthorpe vegetable grower, Ross Cannavo, 
of Severn River Produce, checks the quality of 
the eggplant on display.

5  Enjoying the conference breakfast were 
Annette and John Garrett, of Wholesalers  
T. Garrett and Sons, Newcastle Markets.

1

2

54

3
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STATE OF THE 
INDUSTRY 
ADDRESS
2017 Hort Connections may have 
been a big step toward pulling 
together Australia and New Zealand’s 
horticulture associations and service 
providers but AUSVEG CEO James 
Whiteside admitted there was a long 
to go before the sector was truly 
unified.

Mr Whiteside was speaking during a “State 
of the Industry” discussion beside Darren 
Keating, Produce Marketing Association 
Australia and New Zealand CEO, a highlight 
of the event.

“How do you get collaboration, people 
wanting to work together, put together 
resources and get some critical mass so we 
can tackle the common connections?” Mr 
Whiteside asked.

Mr Keating’s address emphasized the need 
for Australians to eat more fresh produce. 
He said that all it would take is 10% of the 
population to have one more piece per day, 
and the industry could expect a quarter of a 
billion-dollar boost to the sector.

A FRUIT SALAD OF 
OTHER EVENTS
Grower organisations from around the country 
have held separate conferences from 2017 Hort 
Connections over the quarter, with mangoes, 
persimmons, bananas and strawberries holding 
gatherings.

GOING BANANAS IN SYDNEY
The Australian Banana Growers held a busy biannual 
conference at Sheraton on the Park, in Sydney, with an 
array of inspiring speakers.

The event included author and broadcaster Peter 
Fitzsimons discussing the true grit – the rally cry to the 
industry to focus on its key themes of sustainability, 
innovation and resilience. Celebrity chef Peter Kuruvita 
gave some fresh ideas for using banana during a well-
attended cooking demonstration while comedian and 
celebrity artist Anh Do spoke at the Banana Industry 
Ball. 

PERSIMMON TRENDS
Just the week before, the Australian Persimmon Industry 
Conference and Field Day was also held in Sydney at the 
Campbelltown Catholic Club. 

The program updated established Growers on recent 
advances in research and management techniques to 
improve the productivity and quality of the crop, as well 
as domestic and export marketing trends.

STRAWBERRY DINNER
In early May, about 300 Queensland Strawberry Growers 
and industry service providers got together in Caloundra 
for an annual dinner.

Check out the photos and report on page 21.

CYCLONE DEBBIE NO MATCH FOR 
MANGOES
In the wake of Cyclone Debbie in Bowen, the Australian 
Mango Industry Association pushed ahead with its 
conference, putting valuable dollars back into the 
pockets of the Bowen community after extensive 
damage to the township and crops.

Most Bowen orchards were damaged by the cyclone, with 
the region normally producing one million trays of fruit a 
year, or 15% of the nation’s mango crop.

The conference concentrated on the importance of taste 
with an emphasis on quality, and flavour attributes.

PROTECTED 
CROPPING 
GROWERS TO 
MEET
Australia’s 450 Protected Cropping 
Australia members are scheduled 
to meet for a three-and-a-half day 
biennial conference in July based on 
the theme “Future Growing”.

The event will be held at the Adelaide 
Convention Centre from Sunday, 9 July, to 
Wednesday, 12 July 2017.

The event will include an exhibition, plenary 
sessions, conference dinner and farm visits. 

Assistant Minister for Agriculture and 
Water Resources, Senator Anne Ruston, 
will be in attendance to bring her depth of 
knowledge on the diverse range of crops and 
technologies across Australia.

Other speakers range from experts on 
growing medical cannabis, insurance and 
understanding shading agents through to 
nutrient solutions, crop lighting and new 
technologies.

OTHER INDUSTRY 
EVENTS
A number of other industry events are 
approaching to celebrate horticulture and 
engage the community. 

Check your diary with a list of calendar dates on page 34.
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GROWERS QUICKLY RECOVER 
AFTER CYCLONE DEBBIE
By Bree Grima, Managing Director, Bundaberg Fruit and Vegetable Growers 

Occasional rain events in 
the Bundaberg Region have 
provided some reprieve from 
what has been a very dry first 
half for 2017. 

Ex-Tropical Cyclone Debbie was 
expected to hit hard. However, 
unlike many other areas the Wide 
Bay Burnett fared well although 
producers in the Gympie Region 
experienced greater impacts. 

Harvest was difficult for producers 
in the first weeks following the 
cyclone but they were soon back 
to mechanical harvest and regular 
supply of high quality produce. 

The speed at which the ground is 
recovering from localised flooding 
maybe a reflection of both 
producers place greater emphasis 
on increasing soil biology and the 
increased frequency of these short 
rainfall events. 

Our soils appear to be adapting 
better to irregular climatic conditions. 

Early commodity reports indicate 
macadamia and strawberry harvests 

are producing well. 

These follow on from excellent 
harvests of lychee and other 
commodities that the region has 
been producing. Capsicum and 
tomato production has also been on 
the increase. 

ADVOCACY
Following on from the Australian 
Government’s updated Horticulture 
Code of Conduct, Bundaberg Fruit 
and Vegetable Growers (BFVG) will be 
coordinating a number of workshops 
to ensure Growers in the region are 
aware of the mandatory changes. 

The increased transparency this Code 
brings applies to all parties signing a 
Horticultural Produce Agreement and 
Growers need to be aware of this.

HORT AWARD
BFVG is also continuing to work 
closely with the Queensland Hort 
Council (facilitated by Growcom) 
to progress and clarify uncertainty 
surrounding whether packing sheds 
that are not on farm are covered by 
the Hort Award. 

If an off-farm shed is subject to a 
separate Award, such as the Storage 
Award, this creates confusion 
among the agri-businesses involved 
and their staff. 

BIOSECURITY
On the biosecurity front, the region 
has been working extensively with 
Biosecurity Queensland to monitor 
for cucumber green mottle mosaic 
virus which was detected in the 
region in early 2017. 

We are pleased to announce no 
further detections have been made 
since mid-March of this year and we 
will continue to assist and advocate 
for those businesses that have 
received restriction notices. 

The impact of reduced trading 
and heavily increased on-farm 
biosecurity these notices bring can 
have devastating impacts both 
financially and socially on the 
businesses involved and their staff. 

We therefore urge everyone to 
consider how we can, as an Industry, 
better support these Growers. 

BFVG’S VEGNET PROJECT IN 
NEW HANDS
Bundaberg Fruit and Vegetable 
Grower’s newest team member, 
Michelle Haase, is working on a 
bus tour for Bundaberg Fruit and 
Vegetable Growers to visit the 
Brisbane Markets® and South-East 
Queensland farms from 12-13 July.

Mrs Haase brings a wealth of experience 
to the VegNET project in her Vegetable 
Industry Development Officer role and 
knows the Wide Bay well having worked 
in the region for the 10 years in carbon 
farming, Landcare, flood recovery and 
coastal rehabilitation. 

Bundaberg Fruit and Vegetable Grower’s 
recently appointed Vegetable Industry 
Development Officer, Michelle Haase, will be 
leading a tour to the Brisbane Produce Market.

FRESH INDUSTRY

industry
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A GENEROUS BOWEN 
GUMLU GALA DINNER
By Cherry Emerick, Industry Development Officer, 
Bowen Gumlu Growers Association 

Our Bowen Gumlu Growers 
Dinner turned into a truly 
grand affair with the Premier 
of Queensland and Minister 
for the Arts, The Honourable 
Annastacia Palaszczuk MP, 
and many local and regional 
dignitaries and stakeholders 
in attendance.

The iconic Grand View Hotel 
put on an excellent meal with 
entertainment by cabaret 
performers, Attori, who had guests 
dancing into the night. 

The evening began with a photo 
shoot of guests as they entered, 
with some Growers unrecognisable 
with the absence of their Akubra 
hats and farm workwear.

It was a great evening to celebrate 
the community, with an auction 
held to raise funds to assist the 
Gumlu State School purchasing a 
much-needed school bus, aided 
by the Brisbane Produce Market 
Wholesalers in the room.

A bus will enable the children to get 
to events such as swimming lessons 
which, for most schools, is on 
premises or a 10-minute drive. With 

Gumlu being situated 40 minutes 
from Bowen and 30 minutes 
from Home Hill, transporting the 
students has been a difficult task. 

Filby Motors, in Bowen, kindly 
donated a 2016 signed Townsville 
Cowboys Jersey, Orora donated 
two tickets in a corporate box plus 
accommodation, and Brisbane 
Markets® Wholesalers Alfred E. 
Chave donated a 2016 signed 
Brisbane Broncos jersey, plus two 
tickets and flights to a game at 
Suncorp Stadium, hosted by the 
company’s Principal Tony Joseph. 

Michelle O’Regan, of Stackleroth 
Farms in Bowen, went around with a 
donation bucket getting everyone to 
dig a little deeper and the giving was 
deeply generous by the Wholesalers, 
Growers and partners. I know that 
the Gumlu State School thanks them 
with great appreciation.

The Townsville Cowboys also 
donated a signed 2016 Jersey with 
funds raised being donated to the 
Whitsunday Tropical Cyclone  
Debbie Disaster Fund to assist our 
local community.

It was a team effort to pull this 
event off and by all accounts it  
was a great success.

1  BGGA 2017 Gala Dinner 
dignitaries Queensland, Premier 
Annastacia Palaszczuk, and 
Whitsunday Regional Council 
Mayor, Andrew Wilcox, enjoy the 
evening’s entertainment.

2  Enjoying the evening: From 
left, BFVG Member and former 
President, Dale Williams, chats 
with Brisbane Markets Limited’s 
Communications Manager, Luke 
Leeson.

3  Swapping farm clothes for 
glamour were BGGA President, Carl 
Walker, and wife Trudy Cairns.

4  The BGGA team were on hand 
to enjoy the night. From left, 
Dianne Hearn, Cherry Emerick and 
Julia Wheway.

1

2

3

4

07 3040 4343  |  EFFIGY.COM.AU

DESIGN • WEB • PRINT

Make the connection

PROUD DESIGNERS OF FRESH SOURCE MAGAZINE

21fresh  source      Winter 2017



THE IMPORTANCE OF INDUSTRY 
COLLABORATION 
By Brismark General Manager Gail Woods

Collaboration in our industry 
is critical, and conferences 
such as Hort Connections, 
which bring together all parts 
of our supply chain, play an 
important part in fostering 
relationships and facilitating 
collaboration. 

Held in Adelaide this May, Hort 
Connections 2017 combined what 
were previously the industry’s two 
main industry conferences, The 
National Horticulture Convention 
(AUSVEG) and PMA Fresh 
Connections. 

With over 2,400 delegates and 
hundreds more people attending 
as tradeshow exhibitors, the 
conference was deemed a 
resounding success. 

It united the largest number of 
Growers, Wholesalers, retailers, 
government stakeholders and 
industry service providers in the 
Australian horticulture industry.

Collaboration was evident 
everywhere. Fresh Markets Australia 
(FMA) and the Central Markets 
Association of Australia (CMAA) 
held naming rights of the trade 
show and were co-hosts of Hort 
Connections 2017.

The combined FMA and CMAA 
stand, covering nearly 300 square 

metres in the tradeshow, required 
collaboration on a large scale, with 
representatives from the Central 
Markets and state Chambers, 16 
South Australian Produce Market 
Wholesalers, and industry sponsors 
CHEP, Toyota Material Handling 
and One Solution, joining forces 
to create a vibrant “fresh produce 
industry networking hub”. 

This hub show-cased South 
Australia’s finest fruit and 
vegetables, attracting the attention 
of local and international buyers, 
and many others across the supply 
chain. 

When it came time to dismantle 
the stand and pack up 20 tonnes 
of fresh produce to be distributed 

to charities and community groups, 
the collaboration with Foodbank 
came into its own. 

It was literally all hands-on deck 
as produce was packed into CHEP 
bins and delivered to Foodbank’s 
facilities. 

It was announced that Hort 
Connections 2018 would be held in 
Brisbane from 18-20 June. 

This will be a boon to Queensland 
and provide Brismark Members 
with the opportunity to truly shine 
in what will no doubt, be an even 
larger event. 

We look forward to involving as 
many locals as possible, at Hort 
Connections 2018.

$21 MILLION PLANT BIOSECURITY TECH 
INJECTION
Horticulture Innovation Australia (HIA) has 
secured a Federal Government grant and co-
investor funding to deliver a $21 million plant 
biosecurity push that will see Australia adopt 
some off the world’s most sophisticated plant 
pest surveillance technologies.

The $6.8 million Rural R&D for Profit grant will 
complement more than $14 million in investment 
across the seven plant Research and Development 
Corporations (RDCs) and partners such as the CSIRO, 
universities and state government agencies. Vegetable 
industry body AUSVEG and Plant Health Australia are 
also key collaborators.

The five-year project begins in July 2017.

The combined FMA and CMAA 300 square metre tradeshow site was a great example of industry  
working together.

industry
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Catching up at the 2017 Strawberry Growers Gala Dinner 
were, from left, Nathan Baronio, Richard McGruddy, 
Melissa McGruddy and Stephen Baronio.

Dressed up for a great evening were, from left, 

Queensland Strawberry Grower members Anne Gallace, 

Sue Mazi and Morco Fresh’s Mary Zulumovski.

Strawberry Fields owner Maurie Carmichael was welcomed into the Queensland Strawberry Growers Hall of Fame.

BANANAS OUR 
TOP SELLING 
FRUIT

Bananas are still Australia’s 
top selling fruit with 94% of 
households packing them into 
their grocery bags and consuming 
up to 20kg in their household over 
the year 12 months.

That’s according to Nielsen research, 
which also found nearly 90% of Australian 
households bought apples and citrus, 87% 
bought berries and 79% bought stonefruit.

Nielsen suggests that lower prices may 
have been behind the high frequency of 
banana buying with consumers having 
paid more than $55 on bananas over the 
past year.

Consumers under 35 with no children 
added 2kg of bananas to their spent 

and young families increased their 
average volume by 1.2kg.

QUEENSLAND 
STRAWBERRY 
GROWERS CELEBRATE
Queensland Strawberry Growers have 
launched their bumper winter season with a 
gala dinner in May on the Sunshine Coast with 
about 300 people celebrating the start of the 
season.

The annual event held in Caloundra is a night for the 
150 Queensland strawberry Growers to network with 
industry, honour their members and enjoy a night out 
before the hard work begins on the farm.

Industry stalwart and Strawberry Fields owner Maurie 
Carmichael was honoured with entry to the Queensland 
Strawberry Growers Hall of Fame during the evening.

Farms from Caboolture, up to the Sunshine Coast and 
Bundaberg produce up to 15,000 tonnes of fruit per 
season – that’s about 60 million punnets from the 600 
hectares of land.

The season will run into spring until October with 
Growers in the Stanthorpe area now supplying product 
throughout summer, from October to May.
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BRISBANE MARKETS® 
SUPPORTS INLAND 
ROADS PLAN
Brisbane Markets® has given its support to 
the Inland Queensland Roads Action Plan (IQ-
RAP), the first strategy of its type in Australia 
that takes a statewide, regional approach to 
the planning, funding and improvement of 
inland Queensland roads.

IQ-RAP representatives met with Brisbane Markets® 
CEO Andrew Young to discuss the plan’s benefits for 
Queensland’s largest fresh fruit and vegetable hub 
with up to 600,000 tonnes of fresh produce each year 
transported using the State’s roads to the Brisbane 
Markets®.

The plan will see more than 3,000 km of road and more 
than 300 bridges in regional and rural Queensland 
upgraded, at a cost of $5 billion over 18 years.

An improved road network will streamline the way 
Queensland’s Growers transport their goods to the 
Brisbane Markets® and the State’s port facilities, with 
the project on track to provide

• More efficient supply chains,

• better safety outcomes, 

• greater resilience to cope with weather events, and 

• to sustain regional communities and industries.

IQ-RAP representatives said investment into the 
priorities identified in IQ-RAP would drive economic 
growth, create more jobs and greater productivity in 
regional Queensland. 

The horticulture sector would directly benefit through 
better quality roads and more productive supply chains 
between producers, markets and customers. 

Inland Queensland Roads 
Action Plan united 49 funding 
partners including 33 Local 
Governments to create more 
jobs and greater productivity 
in regional Queensland.

DID YOU  
KNOW?

QUEENSLAND’S 
ROAD NETWORK 
VISION
The Inland Queensland Roads Action 
Plan’s vision is to increase the 
quality and accessibility of the road 
network to maximise the economic 
prosperity of inland Queensland, 
thereby contributing to Australia’s 
productivity, quality of life, and 
safety and equity outcomes.

Queensland’s road network map. Queensland’s investment is broken into three 
multi-criteria assessment (MCA) stages – MCA Rating 1 is over five years; MCA 
Rating 2 is over 10 years; and MCA Rating 3 is over 15 years.

industry
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Our References
Advance Group of Companies is a multi-disciplined service and installation company with  

industry knowledge in fire, lifts and pumps.Actively trading for over 15 years, we service, install 
and maintain systems in over 3,000 establishments across Australia.  

Advance Group of Companies has been entrusted to service and maintain a number of Local 
Councils, Hospitals and prestigious hotel locations for extensive contract periods.

Advance Electronics Security
We design and implement all facets 

of electronic security and MATV 
systems for your premises.

Advance Fire Technology
Dedicated to providing ongoing  

maintenance for existing fire  
protection systems and the  

installation and implementation of  
fire safety systems in new buildings.

Advance Lifts
Providing complete design  

assistance including traffic analysis,  
electrical requirements,  

complete lift specifications  
and field surveys for existing buildings.

Advance Global Elevators
Specialists in the furnishing  

and installation of new elevators  
(passenger and freight),  

dumbwaiters, escalators and  
residential equipment in new and existing buildings.

F I R E / L I F T S / P U M P S / P R O P E R T Y

Brisbane City Council

CS Energy

Gold Coast City Council

RACV Royal Pines Resort

Ramsay Health Care

Palazzo Versace

Moreton Bay Regional Council

La Sabbia

Marriott Hotels and Resorts

Village Roadshow Theme Parks

Some of our loyal and on-going clientele:

YOUR ONE CONTACT SOLUTION FOR FIRE / LIFTS / SECURITY
Independent Fire / Lift Company

Australian owned and operated

Operations throughout  
Australia

Electrical Contractor’s License

Members of the ECA

Members of the NFIAQ 

Public Liability Insurance  
- $20,000,000

Professional Indemnity Insurance

Performance based & flexible contracts

Performance guarantees

All maintenance and installation  
to Australian Standards

ISO9001 Approved

QBCC License

AS4801 Safety Certified 

Emergency service  
24 hours - 7 days a week 

Security License

Call 1300 116 675 or www.advancegroups.com.au

117 Olympic Circuit Southport Qld 4215 • Ph: 1300 116 675 • Fax: 1300 116 676
See our website www.advancegroups.com.au for more information

Our People
Our experienced and qualified service technicians have  

fully equipped service vehicles ensuring that most issues  
can be immediately rectified and that our clients needs  

are met within a short response time.

Our staff undergo constant training and evaluations  
to be sure your investment stays operating at the same 

worldclass standard as it was installed.

We support teamwork. All our teams work together on  
each phase of the project to provide a seamless, integrated 

system that is simple to manage and easy to maintain.

We base our company values in complete customer 
dedication; from the initial proposal and installation  

to our after sales customer care.

CHOOSE TO PROTECT  
YOUR INVESTMENT... 
in ADVANCE
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NEW GUIDE 
FOR FRESH 
PRODUCE 
EXPORTERS
A new guide has been 
developed by AHEA, Austrade 
and Horticulture Innovation 
Australia (HIA) to show the 
options available to Growers 
working toward starting 
exporting their fresh produce.

Australian Horticultural Exporters’ 
Association (AHEA) CEO, Dominic 
Jenkin, said there was no such thing 
as a ‘one size fits all’ supply chain 
model for exports. 

“Most new exporters lack either the 
scale, continuity of supply, product 
range, business resources and 
appetite for risk,” Mr Jenkin said.

“Much more work is needed to 
develop new supply chain models 
and support businesses to find the 
best supply chain model, build 
capacity and foster relationships.”

It was with this understanding that 
AHEA came together with HIA and 
Austrade to produce the “Paths 
to Market” document, to provide 
information for horticultural 
producers wishing to export, 
particularly for the first time. 

The document was designed to 
provide a basis for discussions 
around export, and to facilitate the 
formation of appropriate supply 
chain partnerships to enable the 
commencement of trade.

It identifies four common options 
available for Australian producers 
wishing to export their products:

• Single grower/exporter

• Online

• Large exporter/Brand

• Trader/consolidator

Mr Jenkin said that the document 
details the division of roles and risks 
under each of these models between 
the relevant supply chain participants. 

“This is a more nuanced approach 
whereby producers are able to assess 
the limitations of the capacity of 
their enterprise and be encouraged 
to form relationships with supply 
chain partners to address any 
deficiencies,” Mr Jenkin said.

“Greater collaboration is needed 
between participants in the value 
chain to understand and embrace 
these models that leverage their 
expertise to improve quality of the 
produce traded and build market 
share. 

“All parties in the chain play a role 
and need to be integrated into the 
strategy,” he said.

The document is available on AHEA 
website http://bit.ly/2pyMPa6.

BUGS THAT COULD 
BITE OUR INDUSTRY
Growers are being asked to be on the lookout 
for any unusual pests that could harm the 
horticulture industry.

The call from the Federal Department of Agriculture 
and Water Resources comes after biosecurity officers 
detected six brown marmorated stink bugs in a 
consignment of timber from the USA.

Growers are asked to report exotic or unusual pests and 
diseases by calling 1800 084 881.

QUEENSLAND BUDGET 
EXPANDS EXPORT 
OPPORTUNITIES
The Queensland Government says its state 
budget has included a number of initiatives 
to help the horticulture sector create jobs 
and economic opportunities.

A targeted $5.2 million Rural Economic Development 
package is the centrepiece of a renewed drive to maximise 
investment, growth and support of rural communities.

Key features include providing $1.3 million over two years 
to provide targeted help for Growers to find and expand 
export markets. 

Queensland is Australia’s largest producer of vegetables 
and second largest producer of fruit and nuts. 

Grants of up to $75,000 will be available to help producers 
better understand and exploit overseas markets.

There is a call for Growers to report unusual bugs or exotic pests.

FRESH EXPORT

export
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Australia’s horticulture 
exports continue to 
boom with several crops 
experiencing success this 
season. 

Unprecedented citrus demand 
will underpin a busy winter with 
Asia screaming for mandarins and 
oranges, which is pushing prices to 
dizzy heights. 

We need to be mindful that an 
‘overcooked’ market starts with 
extraordinary prices but it can lead 
to a bust, which is what happened 
to table grapes this past season.

Australian vegetables generally are 
gaining a greater foothold in Asia 
with crops such as broccoli, wombok 
and pumpkins (actually a fruit) 
moving more volume at better than 
domestic market prices. 

This is on the back of fast sea 
freight transits, ex Australia, and 
our traditional competitor, the USA 
is experiencing issues with water, 
climate and having to pay a little 
more for their labour.

Imports, though, have and will be a 
mixed bag. 

This past USA citrus season was not 
so successful with quality problems 

from climate, which inversely gave 
rise to more Mediterranean origin 
fruit such as Egyptian oranges, 
Israeli mandarins and grapefruit 
which were generally well received 
in Australia.

This coming New Zealand avocado 
season will experience a lot lighter 
supply, along with their kiwifruit, 
which is currently in the Australian 
market.

AHEA ISSUES OF 
CONCERN
Some of the issues the Australian 
Horticulture Export Association 
(AHEA) is working on include:

• Increased costs at the ports not 
in line with market charges: 
This has been highlighted by 
the Australian Peak Shippers 
Association. These increases 
are done without negotiation, 
without consultation, and with 
no opportunity to exercise market 
power in response.

• Department of Agriculture 
and Water Resources (DAWR) 
budgeting, fees and charges: Fees 
continuously go up both directly 
and indirectly then inversely 
services go down.

• Market access and maintenance 
issues: Both technical and non-
technical issues.

• Airline security: From 1 July 2017, 
all air cargo on passenger aircraft 
heading to North America require 
additional security procedures. 
We believe this will be widened 
over the next couple of years to 
include all destinations.

• Withdrawal of off shore pre-
clearance inspections in the USA, 
New Zealand and China affecting 
imports from those countries: 
The increase in biosecurity risk, 
relating to inbound goods, 
and the decrease in efficiency 
clearing those goods is high on 
our agenda. We are seeking 
support from PIBs, whom we have 
individually contacted detailing 
the risk to their individual 
industry sectors particularly citrus, 
grapes, summerfruit, avocado, 
pears and kiwifruit.

• Consulting with DAWR on 
the new Agricultural Export 
legislation: Legislation is being 
drafted for implementation 
around 2020.

For an update on what the AHEA is 
doing please visit the web site on 
www.ahea.com.au. 

HORTICULTURE EXPORTS 
CONTINUE TO BOOM
By Australian Horticultural Exporters Association Chairman, Joe Saina

Australian exporters are concerned: Increased costs at the ports are not in line with 
market charges. 

WHAT IS AHEA?
The Australian Horticulture Export 
Association (AHEA) was formed in 1987 
and is a national body that supports 
the Australian fresh fruit and vegetable 
exporters and importers around the 
world.

It’s board members are representative stakeholders 
across the horticulture industry.

To find out more, visit www.ahea.com.au or phone 
07 3379 4983 or email admin@ahea.com.au. 
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SAM THAIDAY JOINS THE 
FIGHT FOR FLAVOUR
Sam Thaiday is known for 
blocking the big guys on the 
footy field and when it comes 
to kicking goals in the kitchen, 
he makes no exception. 

The Brisbane Broncos star forward 
has been working hard for Your 
Local Fruit Shop’s (YLFS) ‘Fight for 
Flavour’ for 2017. 

Campaign One ran from mid-
April through May, promoting 
a competition for one lucky 
Queenslander to win dinner for 
themselves and 10 friends, prepared 
and cooked by Sam himself. 

As well as promoting the 
competition, Sam encouraged 
Queenslanders to shop at their 

local fruit shop because they could 
trust they were buying the freshest 
possible produce.

Radio advertisements ran across the 
NOVA network and were supported 
by a substantial digital campaign. 

The YLFS facebook page was abuzz 
with comments about the chance 
to win the once-in-a-lifetime dinner 
with the famous rugby league 
player and foodie. 

The campaign generated some 
solid publicity, with several stories 
including a cover feature in the 
Weekend Magazine lift-out being 
syndicated across 18 regional 
publications in the APN network.

Check out more  
www.yourlocalfruitshop.com.au.

LIFTING THE LID ON 
BUYFRUIT
Workers across South-East Queensland will be 
lifting the lid on BuyFruit boxes as they order 
fresh produce for their staff members from 
new-look website landing pages.

Home shoppers will also be gaining the benefits of 
hand-selected quality, with a recurring-orders option 
that takes advantage of a “click and collect” if families 
prefer to pick up their fruit straight from their closest 
Your Local Fruit Shop store.

Mermaid Waters-based Q Growers Market is the latest 
retail store to join the BuyFruit network, with fruit 
experts now delivering fresh produce throughout 
Brisbane, Sunshine Coast, Gold Coast, Ipswich and 
Toowoomba. 

Visit www.buyfruit.com.au to see the range of Value 
Packs and Office Fruit Boxes. 

Rugby league great Sam Thaiday joins Your Local Fruit 
Shop’s ‘Fight for Flavour’.

BuyFruit was proud to provide fresh produce for the bike riders, in May, who 
stopped by the Great Brisbane Bike Ride and Queensland Ride2Work Day, hosted by 
Diabetes Queensland.

Brisbane Markets Limited and Brismark 
Sponsor Diabetes Queensland with all three 
organisations emphasizing the importance 
of incorporating five serves of fresh fruit and 
vegetables into the daily diets of Queenslanders 
for improved health and wellbeing.

DID YOU KNOW?

retailing

FRESH RETAILING
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EIGHT STRATEGIES TO IMPROVE 
YOUR FINANCIAL LIFE 
By Andrew Malins – Affinity Accounting Plus

The Federal Treasurer delivered 
his budget in May with the 
usual list of winners and losers. 

There is little we can do to change 
government decisions, however, we 
are still more than ever in control of 
(or responsible for) our own financial 
destiny. 

The fresh produce industry is one of 
the few industries that is probably 
future proof and ethically sound. 

Here’s my checklist of what you 
must be doing to maximise your 
financial future:

1.  MANAGING BUSINESS 
RISK

No sports coach would ever consider 
flying by the seat of their pants but 
business people regularly do so. The 
key here is what you are measuring 
and the analysis of the information.

Consider:

• Strengths, Weaknesses, 
Opportunities and Threats (SWOT) 
analysis.

• Having a plan and goals to aspire to.

• Succession or exit planning.

2.  UTILISING 
TECHNOLOGY

Review your business model. 
Industry specific software often 
lags other technologies but that 
shouldn’t stop you from thinking 
about how technology could 
improve your customer experience, 
staff efficiency and other aspect of 
your business.

3.  REVIEWING YOUR 
INVESTMENTS

Personal and business assets should 
be reviewed regularly to ensure 
that they are producing expected 
returns and are sold at the optimum 
time. The most common mistake is 
when underperforming assets are 
held far too long.

4. SUPERANNUATION
Despite the government’s best 
efforts, Superannuation is still the 
best investment vehicle (unless you 
plan to die before 60). Where else 
can you invest $1.6m and have the 
earnings entirely tax free or up to 
$3.2m for a couple? 

There are options whereby you 
can keep full control of your super 
and build toward what should be 
everyone’s investment goal of $1.6m. 

With life expectancy over 80, and 
improving health, we are likely to 
spend at least 20 years retired and 
active so $1.6m invested at 8% will 
deliver $128,000 p.a. tax free which 
for most of us is enough to have a 
comfortable retirement.

5. DEBT MANAGEMENT
The right debt for the right assets 
can provide the greatest benefit to 
your net wealth but conversely the 
wrong debt can decimate you. 

The main issues are: repayment 
terms of the debt, security, interest 
rate and purpose (less important if 
you are just refinancing). 

Do your homework on this as most 
banks will sell you the product that 
is convenient for them not what’s 
best for you.

6. ASSET PROTECTION
Protecting your assets from legal 
claims fits into the “it won’t happen 
to me” category. Except it does 
happen to people every day. 

Asset protection strategies can save 
your assets in your time of greatest 
financial stress.

7.  PERSONAL AND 
BUSINESS INSURANCES

Review your insurance levels and 
policies regularly so you have the right 
cover for your current circumstances 
and also so that you have cover to a 
level you are comfortable with at the 
best price available.

8. ESTATE PLANNING
If you are fond enough of someone 
in your life to leave them your 
estate, do you want to burden them 
with a legal dispute over that estate? 

Engage a recognised expert in the 
field.

It is important that you consult with 
your accountant and financial advisor 
prior to making any important 
business or investment decisions. 

The benefits of obtaining such

advice should usually far outweigh

the cost and help bring all aspects 
of your life into a cohesive plan that 
is tailored to you.

business

FRESH BUSINESS
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BENEFITS OF JOB 
DESCRIPTIONS
By Sal Trujillo, Brisbane Markets Limited Human Resources Manager

Developing and regularly 
reviewing job descriptions 
is an essential task which 
contributes to the success and 
efficiency of your business. 

Job descriptions create clarity 
in relation to the role and 
responsibilities, they help employees 
understand their role and are 
critical documents utilised in the 
recruitment process as the employer 
matches the skills of the potential 
candidate and the job requirements.

In essence a job description, or 
position description, is a written 
statement outlining why the 
position exists, what the job holder 
actually does, how the work is to 
be done and under what conditions 
the job is performed. 

Well-developed and up to date job 
descriptions provide many benefits 
to an organisation including the 
following: 

• Provides neutral and objective 
reference points for appraisals, 
performance reviews and 
counselling

• Enables pay and benefits systems 
to be structured fairly and logically

• Essential reference tool in 
employee/employer disputes

• Enables organisation to structure 
and manage roles in a uniform 
way, thus increasing efficiency 
and effectiveness of recruitment, 

training and development, 
organisational structure, work flow 
and activities, and customer service.

Creating and reviewing job 
descriptions can be an easy process. 
Below are some tips to assist you:

1.  CONDUCT PRELIMINARY 
RESEARCH (JOB 
ANALYSIS)

• The first step is to get a clear 
understanding of the position 
and the tasks to be completed. 
It is always recommended to get 
the supervisor and the current 
employee performing the work 
(if applicable) involved in this 
process. At this stage you will 
need to determine: i) what does 
management want from the job? 
ii) What will the new/existing 
employee do?

• Decide on basic information such 
as job title, type of employment, 
reporting responsibility and the 
objective of the job. 

2.  CREATE THE JOB 
DESCRIPTION

Compile the information obtained 
through the job analysis and list the 
key areas of responsibility. Ideally 
these responsibilities should be:

• Compiled in some sort of order 
with each task described in a 
sentence. Each sentence should 
start with an action word.

• Summarised in no more than 20 
or fewer the responsibilities in 
order to define clearly the tasks.

• Be accompanied by appropriate 
measures (Key Performance 
Indicators) that are specific, easily 
understood and attainable.

Job descriptions should be reviewed 
on a regular and/or systematic 
basis. A review can occur as part of 
the performance review process or 
when the position becomes vacant. 

To ascertain that job description are 
effective, those who can contribute 
in assessing the responsibilities and 
job requirements should always be 
consulted.

LABOUR HIRE 
LICENSING
The Queensland Government 
is discussing a mandatory 
labour hire licensing scheme 
after widespread evidence of 
rorting and exploitation of 
workers.

However, Recruitment and 
Consulting Services Association CEO, 
Charles Cameron, told Queensland 
Government’s Finance and 
Administration Committee that the 
bill would fail because of its many 
loopholes.

Looking for a produce business opportunity in Brisbane?

www.affinityplus.com.au

Affinity Accounting Plus acts for produce businesses looking to buy, 
sell or merge. We currently have a Produce Wholesale Business for 
Sale that may fit your requirements. Business Features:

• Established for over 30 years.

• Current owner is looking to retire.

• 5 days per week.

• Profitable and showing a good return on investment.

• Management is in place to continue smooth operation.

• Well established within the Brisbane Markets.

Please contact Andrew Malins  
on 07 3725 6100 for a strictly  
confidential discussion.
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IS CONSOLIDATION THE KEY TO 
BUSINESS SUCCESS? 
By Roderick Glass, Casual Academic, University of Queensland and Principal, Systems Agriculture.

Horticultural production 
enterprises in Australia are 
getting bigger, generating 
significant increases in farm 
gate performance over the 
past eight years.

The number of vegetable 
production enterprises in Australia 
dropped by 22% between 2008 
and 2015, with negligible change 
to the production area. The farm 
gate performance of the remaining 
businesses rose by 11%. 

The fruit and nut industries have 
followed the same trend with 
a drop of 30% in the number 
of businesses that manage the 
same number of trees. Farm gate 
performance in 2015 was 13% 
higher than in 2008.

On the export scene, there has 
been considerable growth and 
consolidation of farmer-to-export 
fruit and vegetable businesses to 
2017.

Meeting the needs of the market is 
driving the significant shift in the 
structure of horticultural businesses. 

Supermarkets dominate the 
marketplace, taking over 60% of 
the fruit and vegetables produced, 
with the remainder shared between 
speciality stores and the food 
service sectors. 

In the same 2008–2015 timeframe, 
the number of fruit and vegetable 
wholesaling enterprises decreased 
by 2% and the number of primary 
wholesale businesses at the 
Brisbane Markets® has remained 
constant at 52. 

With major supermarkets 
controlling the lion’s share of the 
horticultural market, there are 
now less options for farmers who 
operate outside this channel. 

Every business must understand the 
changes to business performance 
over time and look for ways to work 
smarter. 

Consolidation is at odds with the 
powerful and personal attachment 
many Growers have to their family 
business. 

The connection with the family 
business model in our horticultural 
value chain runs deep with 
individuals, their families and their 
communities. 

A big question to consider is 
whether this model can be 
sustained within the mainstream 
food production environment or if 
the model now only works for those 
able to supply the small number of 
retail businesses that offer luxury 
foods to consumers who seek a 
point of difference in the food they 
eat. 

While the community is seeking 
a range of pricing options, with 
an overwhelming sentiment for 
“Down, Down”, horticultural 
businesses are facing rising costs. 

There has never been a greater 
need to understand your business 
model to focus on a low cost 
business model, customer intimacy 
model or a product development 
model. 

Business consolidation is already 
having a significant impact on 
supply and value chain profitability 
due to the volume of sales and 
reduction in fixed costs. 

It is a trend that is occurring in 
many Australian business sectors, 
and the horticultural industry and 
individual businesses must consider 
the implications for the horticultural 
industry as a whole and at every 
level of the supply chain.

Picking capsicums in Bundaberg: Horticultural production 
enterprises in Australia are getting bigger.

Growers affected by Cyclone 
Debbie, in March, can learn 
more about what financial 
assistance is available 
to them by visiting the 
Department of Agriculture 
and Fisheries website at  
tinyurl.com/y9xeozcz.

DID YOU  
KNOW?

business
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SUEZ and Brisbane 
Markets are putting your 
waste to good use
We provide smart and reliable solutions to collect recover 
and recycle paper and cardboard into valuable resources

For information on best practise waste management solutions, 
contact SUEZ today

01161 Brisbane Markets Bin Ad_Fresh Source Mag Advert.indd   1 15/09/2015   5:32 pm



15-16 JULY
Regional Flavours - Queensland
South Bank Parklands, South Brisbane, QLD

Contact: For more information,  
visit www.regionalflavours.com.au

A signature food and lifestyle event that features free 
entertainment from celebrity chefs and industry experts as 
well as fresh produce from more than 80 of Queensland’s best 
provedores.

25 JULY
Foodbank Annual Golf Day
Brookwater Golf & Country Club, QLD

Contact: Foodbank on 07 3395 8422 or email  
admin@foodbankqld.org.au

Charity 18-hole ambrose shotgun golf day for Foodbank to 
help gather funds to help feed hungry Queenslanders with 
Foodbank Queensland Ambassador and TV presenter Natalie 
Gruzlewski and English Channel Swimmer Michael Powell in 
attendance.

28 JULY
Brisbane Produce Market Gala Dinner
Brisbane Convention and Exhibition Centre, Queensland

Contact: Ana Monsalve on 07 3915 4200 or email  
amonsale@brisbanemarkets.com.au

Annual celebration for the Brisbane Markets® community who 
are wined, dined and entertained, with this year’s top acts 
including mind reader, Anthony Laye, comedians Rusty and 
Another Guy, and band Magic Carpet Ride, with the evening’s 
MC, renowned sports presenter Ben Davis.

7-10 AUGUST
Produce Development Program
Sydney Conference & Training Centre, NSW

Contact: Information and sign up at  
www.ifgm.com.au/pdp-produce-development-program/

The Produce Marketing Association Australia-New Zealand 
Produce Development Program gives the next generation of 
produce industry leaders crucial professional skills. 

11-20 AUGUST
2017 Royal Queensland Show (Ekka)
Brisbane Showgrounds, Bowen Hills, Qld

Contact: Information and tickets at www.ekka.com.au 

More than 400,000 people will see the best of Queensland 
on show with more than 10,000 animals, 23,000 competition 
entries, a smorgasbord of award-winning food and wine and 
hours of free family entertainment. Ekka’s gates open at 9am 
daily and close at 8pm. 
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14 AUGUST
Queensland Regional Areas Ekka Royal 
Queensland Show holiday
Regional areas celebrating this holiday include Bundaberg, 
City of Redland, Goondiwindi, Gympie, Lockyer Valley, Logan 
City, Moreton Bay, North Burnett, Scenic Rim, Cherboug, 
Somerset, Tootoomba and Tara in the Western Downs.

16 AUGUST
Brisbane City Ekka Royal Queensland Show 
holiday
For further information on Brisbane Markets® fresh produce 
deliveries and purchases, please contact your wholesaler or 
check trading hours on line at www.brisbanemarkets.com.au.

18 AUGUST-12 NOVEMBER
Tastes Like Sunshine: Flavours of Brisbane 
exhibition
Museum of Brisbane, Lev 3, Brisbane City Hall, Qld

Contact: Visit http://www.museumofbrisbane.com.au/ between 
10am-5pm daily or phone 07 3067 6399.

Brisbane Markets Limited is sponsoring the stunning exhibition 
that showcases the tastes and smells of Brisbane’s food origins, 
culture and provides a multisensory experience for people who 
will experience local food in a new way.

30 AUGUST
Brisbane Markets Limited’s Forklift Operator of 
the Year final
Brisbane Markets®, Sherwood Road, Rocklea, Qld

Contact: Ana Monsalve on 07 3915 4200 or email  
amonsale@brisbanemarkets.com.au

An annual event where forklift operators compete for prizes 
while raising awareness of the importance of safety in the 
workplace. 

6-8 SEPTEMBER
Asia Fruit Logistica and AsiaFruit Congress
AsiaWorld-Expo, HK International Airport, Hong Kong

Contact: Claudia Bach on +49 30 3038 2372, email  
claudia@gp-events.com or visit www.asiafruitlogistica.com

It is Asia’s leading trade show for the international fresh fruit 
and vegetable business with the 2016 event attracting 11,000 
top decision-makers from 74 different countries and 665 
companies showcasing their fresh produce products.

calendar

FRESH CALENDAR
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S O L U T I O N S  F O R  E V E R Y  P A L L E T ®

1800 425 438
www.toyotamaterialhandling.com.au

*Free $500 Caltex Starcash card awarded on the purchase of an eligible new Toyota brand forklift model between 1 June 2017 and 31 July 2017. Eligible models are: Toyota 32-8FG/FD25; Toyota 32-8FG/FDK25 engine powered counterbalance forklifts; 
Toyota 8FBN25 battery-electric counterbalance forklifts. Offer only available at participating Toyota Material Handling branches and subject to change without notice and whilst stocks last. Available to private buyers only. Please allow 4 - 8 weeks for 

delivery of your Caltex Starcash Card. Caltex Starcash cards are issued and administered by Caltex Australia Petroleum Pty Limited and use is subject to their terms and conditions. Orders cannot be cancelled except with TMHA’s written consent and on 
terms which indemnify TMHA against losses, damages and expenses suffered or incurred by TMHA as a result of that cancellation. Images used for illustration purposes only.

Offer ends 31 July 2017
$500

Purchase any selected new Toyota 2.5 tonne counter-balance forklift  
and get a free $500 Caltex Starcash card.*

*
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