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HALF YEARLY RESULTS
Brisbane Markets Limited’s (BML) 
has delivered a record half yearly 
financial result on the back of 
more than a decade of impressive 
performances, reflecting the 
importance of industry based 
ownership of the Brisbane Markets.

Once again, we have managed 
to return strong dividends to our 
shareholders while continuing 
to focus on site operations, 
maintenance, upgrading and 
development.

Read more about the impressive 
result on page 6.

PERTH MARKETS SALE
It was with great satisfaction that 
the transfer of the sale of the Perth 
Markets occurred at the end of 
March, with BML having secured 
a 45% stake in the Canning Vale 
based central market along with 
one Board position.

BML worked very closely with the 
fresh produce industry in Western 
Australia for over 12 months in the 
lead up to the successful acquisition.

It is important to note that BML’s 
interest in Perth Markets Limited 
is consistent with our long term 
strategy of building on BML’s core 
business of owning, developing 
and managing Wholesale Fruit and 
Vegetable Markets – which in turn 

continues to deliver strong returns 
and growth to BML Shareholders.

Read more about the acquisition on 
page 7.

HORTICULTURE CODE OF 
CONDUCT
It was with great interest that 
wholesalers across the country 
read the final report on its release 
in February with the Review Panel 
making 13 recommendations to the 
controversial Horticulture Code of 
Conduct.

Brisbane Markets has joined with 
Fresh Markets Australia and the 
Central Markets Association of 
Australia to lobby hard to get 
this critical piece of horticulture 
legislation right.

Take an in-depth read of the 
wholesaling sector’s position on 
pages 12 and 13.

75 YEARS OF BRISMARK
It’s a landmark year for Brismark, 
which celebrates its 75th 
anniversary.

Brismark, under its original name, 
The Queensland Chamber of Fruit 
and Vegetable Industries Co-
operative Limited was created in 
1941 and has had a tremendous 
history of service to our wholesalers.

Read more about its fascinating 
history on pages 10 and 11.

DEVELOPMENT 
PROGRESSES
It has been fascinating to watch the 
transformation of Building G2, at 
the Main Entry of the Markets as it 
nears completion of its $6 million 
refurbishment.

BML will soon start construction 
of a new Puma Energy service 
station beside Building G2, further 
enhancing the new Commercial 
Centre Precinct and drawing more 
custom from busy Sherwood Road 
and Rocklea’s surrounds.

The developments add to the 
overall aesthetic of the Brisbane 
Markets which have changed 
dramatically over the past two 
years with the recently completed 
Brisbane Produce Market Central 
Trading Area roofing project and 
signage upgrades across the site. 
Read more on pages 8 and 9.

THANKS AND FAREWELL
All the best to Peter Hockings who 
is leaving Bundaberg Fruit and 
Vegetable Growers after nine years.

Andrew Young, Chief Executive 
Officer, BML and Brismark
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WINTERY SHINDIG FOR 
MARKETS GALA DINNER
For those who love a shindig, the annual Brisbane Produce 
Markets Gala Dinner has always been the place to be, but 
something has changed to put your diary in a spin.

The popular industry dinner, dance and entertainment night has a new 
time slot.

Mark in your diaries a cosier Friday, 29 July, to show off your after five 
winter attire, with the event being held at the Brisbane Convention and 
Exhibition Centre.

For more information, contact Wendy Utz on (07) 3915 4266 or email 
wutz@brisbanemarkets.com.au.

CARTER AND 
SPENCER 
GROUP 
CELEBRATES 
80 YEARS
It’s a big year for Brisbane 
Markets wholesaler 
Carter and Spencer Group 
celebrating 80 years since 
brothers Stan and Wally 
Carter founded the business 
in Brisbane in 1936.

It also marks Managing Director 
Craig Spencer’s 40 years with the 
company.

The produce firm is under third 
generation management, with the 
fourth generation also working for 
the company.

MOTHER’S DAY  
PLANNING ALREADY
Brisbane Flower Market wholesalers are already planning 
their flower stocks and arrangements for a big Mother’s 
Day trade, planned for 8 May, fortified on the back of 
another big Valentine’s Day rush in February.

However, the 2016 Valentine’s Day sale was not quite on par with 
previous years with a noted slowing of ardour because 14 February fell 
on a Sunday.

Wholesalers report that men don’t mind dropping in to pick up a 
bunch of flowers for their wives for the big day, but when it came to 
girlfriends or office crushes, the weekend made deliveries to homes 
more challenging rather than places of work.

Carter and Spencer Group’s Matt Spencer carves up the 2015 Brisbane Markets Gala Dinner dance floor.  
Matt is the fourth generation of his family to work in the business, which celebrates 80 years this year.

Brisbane Flower Market wholesalers are  
readying for a big Mother’s Day rush.
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2016/17 TELEPHONE 
DIRECTORY RELEASED

It’s time to update your phone contacts 
with the release of the 2016/17 Brisbane 
Markets Telephone Directory making 
finding tenants within the Brisbane 
Markets a breeze.

This year’s cover photograph features a busy day 
on the Brisbane Produce Market trading floor 
capturing the colour and negotiation of the 
morning.

Besides a meaty index of tenant staff members, 
addresses and key contacts, check out the colourful 
A5 sized directory for its map and colourful 
advertisements tailored for Market users.

To pick up a book, drop into the BML reception at the Fresh 
Centre or email admin@brisbanemarkets.com.au for details. 

KNOW YOUR POLITICIANS
There are five important 
names in the political 
realm that Queenslanders 
in horticulture have 
working on their behalf in 
the halls of parliament:

Federally, Deputy Prime Minister 
Barnaby Joyce is also the 
Minister for Agriculture and 
Water Resources.

In February, Queensland MP 
Keith Pitt, from Bundaberg, was 
appointed as the new Assistant 
Minister to the Deputy Prime 
Minister in the Agriculture and 
Water Resources portfolio.

Late last year, Senator Anne 
Ruston was appointed 
the Assistant Minister for 
Agriculture and Water 
Resources.

On a State level, Bundaberg 
MP Leanne Donaldson was 
appointed Queensland’s 
Minister for Agriculture and 
Fisheries.

Member for Nanango, MP 
Debra Frecklington is the 
Shadow Minister for Agriculture 
and Fisheries.

Queensland’s Minister for Agriculture and 
Fisheries, Leanne Donaldson is guided 
by Brisbane Markets CEO Andrew Young 
through the Brisbane Produce Market 
trading floor on a recent visit.
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BML’S RECORD  
HALF-YEAR PROFIT
The Brisbane Markets Limited (BML) Board 
has announced a record half-year dividend 
of 7.5 cents per share, fully franked, based 
on a record six month net operating profit 
after tax of $4.45 million.

BML Chief Executive Officer Andrew Young said the 
half year financial report, released in February, was a 
continuation of the strong performance of BML and 
reflected the benefits of industry ownership over the 
past decade.

“As a result of significant investment in the Markets, 
BML has reported an improvement, to record levels, in 
total and net assets values,” Mr Young said.

“Since BML bought the Markets from the Queensland 
Government in 2002, our Board and management 
team have overseen growth of more than 200% in 
total assets to $265.7 million and growth in net assets 
from $32.5 million to $122.7 million

The company has returned strong dividends to 
shareholders every year while maintaining its focus 
on site operations, maintenance, upgrading and 
development,” he said.

The record half year fully franked dividend of 7.5 cents 
per share, represented an increase of 25% on the 
dividend of 6 cents per share for the corresponding 
first half of the 2015 financial year, which led to a 
total dividend of 12.5 cents per share, fully franked, 
for the full 2015 financial year.

“Industry based ownership of the Brisbane Markets 
ensures that BML maintains a focus on the fresh produce 
industry, the needs of its tenants and the longer-term 
operations of the central markets – for the benefit of the 
whole industry, its stakeholders and BML Shareholders.”

APPOINTMENT TO 
FRESHCARE BOARD
Brismark General Manager Gail Woods has 
been appointed a Director of the Freshcare 
Limited Board.

Freshcare is the fresh produce industry’s on-farm 
assurance program, which operates a practical, industry 
focused, food safety program for growers. 

It is owned by 20 peak bodies, including Fresh Markets 
Australia, the wholesaler representative organisation 
of which Mrs Woods is the Executive Officer/Company 
Secretary.

Mrs Woods received her appointment in February after 
a unanimous vote from the Freshcare Director Selection 
Committee based on her impressive background and 
experience.

Brismark General Manager Gail Woods is appointed to  
the Freshcare Board.

Australia’s Central Market wholesalers have a 
collective turnover in excess of $7 billion and 
supply up to 60% of all fresh produce that is 
eaten from the plate.

DID YOU KNOW?

FRESH MARKETS

markets
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PERTH MARKETS 
PURCHASE COMPLETE
The purchase of Perth’s wholesale fruit and 
vegetable trading centre, Market City, is 
complete with Brisbane Markets Limited 
(BML) joining a horticulture industry-based 
consortium to buy it for $135.5 million.

Other corner stone contributors to invest in the 
Canning Vale based facility include fruit and vegetable 
growers, wholesalers, tenants of Market City and the 
South Australian Produce Market.

BML CEO Andrew Young has been appointed to the 
Perth Markets Limited Board.

The consortium, known as Perth Markets Limited 
(PML) took ownership on 31 March 2016.

BML Chairman Tony Joseph says it is a positive move 
for the Brisbane Markets and its investors. 

“Our industry approach and experience could be 
applied to other wholesale fresh produce markets, 
adding value to both the market operation and to 
BML Shareholders,” Mr Joseph said.

“It is anticipated that it will provide BML with 
potential for increased synergies and with a unique 
opportunity for our core business, being one of only 
six central markets in Australia.”

BML WELCOMES 
RELEASE OF 
TAKEOVERS PANEL 
REASONS
Brisbane Markets Limited (BML) 
has welcomed the release by the 
Takeovers Panel of its reasons for 
ordering corrective disclosure by 
private equity firm VGI Partners 
and its subsidiary Produce Markets 
Queensland (PMQ) in its hostile 
takeover bid for BML.

On 9 February, the Takeovers Panel made a 
“declaration of unacceptable circumstances” 
about the VGI/PMQ takeover bid and ordered 
VGI/PMQ to redress “inadequate disclosure” in 
its Bidder’s Statements, including “potentially 
misleading” information. 

The Panel published its reasons for the 
unacceptable circumstances finding in March.

BML CEO Andrew Young said his organisation 
particularly welcomed the Panel’s order that 
VGI/PMQ issue supplementary disclosure to 
retract statements presented in various bid 
documents, which stated that each Member 
of Brismark (BML’s largest shareholder) 
“would receive a payment of $950,264” 
(Equal Distribution Statement) under certain 
circumstances.

“In its reasons published in March, the 
Takeover’s Panel said it considered VGI/PMQ’s 
Equal Distribution Statement to be potentially 
misleading and that it should be retracted,” Mr 
Young said.

“This was a critical issue to BML Shareholders 
and Brismark and it was important that it be 
corrected so that BML Shareholders were not 
misled.

“It is business as usual for BML as evidenced 
by our recent half year financial report which 
presented a continuation of our strong 
performance,” Mr Young said.

“BML’s record half-year dividend of 7.5 cents 
per share, fully franked, is proof of the benefits 
of more than a decade of industry ownership.”BML is part of a consortium to have bought Market City, Perth’s wholesale fruit and 

vegetable trading centre.

BRISBANE MARKETS HOTLINE
Brisbane Markets has a 24 hour hotline number if you have a 
issue to talk about.  The 1800 631 002 is staffed in business 
hours or you can leave a message for a hasty call back.
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BUILDING G2 - 
LAST STAGE OF 
REFURBISHMENT
Brisbane Markets’ new Commercial Precinct 
is a hive of activity with the majority of 
the Building G2 interior works nearing 
completion while civil works to construct 
a new roadway, footpaths, parking and 
landscaped gardens are underway.

This major project will transform the once aged, red 
brick warehouse to a modern mixed use commercial 
building incorporating architectural features, new 
glazed frontage, modern awnings and, harking back to 
its industrial origins, sections of the original brick walls.

Brisbane Markets Limited (BML) is behind the milestone 
project with principal contractor, Watpac Specialty 
Services Pty Ltd (Watpac), having stripped the building 
back to bare bones before tailoring its construction into 
a modern commercial building which will service the 
Brisbane Markets and surrounding communities.

The external rendering and glazing works have 
transformed the 1964 building. 

The architectural team has incorporated an impressive 
number of windows into the design to modernise the 
appearance of the building and allow for natural light 
to penetrate throughout.

The completed project will transform the entrance to 
the Brisbane Markets and will offer businesses a new 
architect-designed commercial precinct comprised of 
Building G2 and a Puma Energy service station. 

To date, the tenant mix of Building G2 revolves around 
the health and wellbeing industries which complements 
this site’s focus on the fresh food industry.  G2 will 
feature a 24 hour gymnasium, organic food retailer and 
a yoga/pilates studio.

An architectural representation of the redeveloped area, 
invigorating the Brisbane Markets Commercial Centre.

Building G2 and the small green space before the redevelopment at the Brisbane 
Markets Main Entry.

Refurbishment work progresses on Building G2, readying it for hand over to its 
new tenants.

markets
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MEET THE TENANTS
Three of the new Commercial Precinct 
tenants are well known names that are 
already generating excitement within the 
Brisbane Markets and Rocklea surrounds.

The new-look building will attract a healthier clientele 
with an organics business, 24 hour fitness centre and 
family run yoga and pilates studio soon to open:

MARKET ORGANICS
Market Organics is part of an established business with 
a huge online following but will open its doors for a 
physical retail experience for those wanting access to  
a huge range of certified natural fresh produce  
grocery lines.

The organics supermarket will offer a one-stop-shop 
featuring a café for healthy juices and light salads.  This 
retailer and wholesaler of certified organic products 
will continue to operate its online service.

Organic foods don’t include just fruit and vegetables. 
The store will also feature dairy and bakery products  
as well as toiletries. It will open seven days a week  
from 6am to 6pm on week days and from 6am to 2pm 
on weekends.

ANYTIME FITNESS
Members who sign up to Anytime Fitness will be able 
to step inside the new gymnasium 24 hours a day, and 
in fact, step inside any of the other 420 Anytime Fitness 
centres in Australia for a work out with their reciprocal 
membership rights.

Like all Anytime Fitness centres, the Building G2 gym 
will provide world class fitness equipment.  Unlike 
most other centres, the Brisbane Markets based 
Anytime Fitness gym will offer fitness classes and 
will operate within a unique environment with high 
clearance ceilings and access to the adjacent organics 
supermarket.

REBALANCE PILATES AND YOGA
It’s a true family affair with the opening of Rebalance 
Pilates and Yoga in Building G2 involving founder Todd 
Kuhn, and his partner Jen Gehan, along with nephew 
Joshua Burton, and his wife Josephine.

Most of the clientele walking into the new studio will 
be women and new mothers, looking for a holistic 
approach to fitness and wellbeing.

Members will have access to a 12 week self-
development program called “Authentic Self” that 
includes a mental and physical development focus.

The Rebalance Pilates and Yoga business has been 
operating for two years and is also open in Mt Gravatt, 
Underwood, Stafford, Toowong, Capalaba, Strathpine 
and Melbourne.

CAULIFLOWER THE 
NEXT BIG THING
Rarely did the cauliflower come up 
in conversation when talking about 
your favoured vegie on your plate but 
apparently, it’s the next big thing.

AUSVEG says while other countries are suffering 
shortages of the “little white trees” that we once 
smothered in white sauce to make more appetising,  
it’s also becoming popular in Australia with sales 
figures up.

Expect to hear more about cauliflower pizza to 
cauliflower “potato” salad in the months ahead as 
it becomes a low kilojoule and nutritious substitute 
for other foods in recipes.
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SEVENTY-FIVE  
YEARS OF 
QUEENSLAND PRIDE
With businesses the world over facing a 
rapidly changing landscape nowadays, it 
has become a rare opportunity to be part of 
celebrating a significant milestone such as a 
75th Anniversary. 

It is a tremendous honour for Brismark’s Members, 
management and staff to be part of The Queensland 
Chamber of Fruit and Vegetable’s 75th Anniversary  
this year.

Looking back at what has been achieved during these 
years is nothing short of astounding. Each decade 
has brought its own challenges, achievements and 
significant milestones. 

From the post-war boom, to floods, to leading the 
charge for the Markets to become industry-owned, The 
Chamber has been there throughout it all, supporting 
and representing its members through thick and thin. 

The Brismark team is looking forward to sharing 
these stories with you, as we celebrate 75 years of 
“Queensland Pride”.

FROM HUMBLE BEGINNINGS 
The Queensland Chamber, or Brismark as it 
is now more commonly known, was formally 
established as an Association of fruit and 
vegetable wholesalers in 1941 (the name 
Brismark was developed in early 1989, and is 
an abbreviated version of “Brisbane Market” 
and “Brisbane Marketers”). 

This first move towards unity was largely prompted by 
the introduction of war related legislation. Wholesalers 
collectively had no input to this legislation, due to their 
lack of a representative voice.

The organisation first operated from premises located 
at one of the earlier wholesale fruit and vegetable 
markets, the Brisbane Fruit and Produce Exchange, 
which was at the time located on the corner of Roma 
and Turbot Streets in what is today virtually the heart 
of Brisbane city.

A full time secretary was employed by the Executive 
from 1941, and the Chamber continued purely as a 
Trade Association until 1947/48, at which time it was 
registered as a Co-operative.

In 1950, the Chamber purchased a vacant selling floor 
in the Turbot Street, and began to seriously trade in 
Market requisites, this being the forerunner of Market 
Hardware, Market Packaging, and Market Stationery.

Front page of the 1941 
document that officially 
registers The Queensland 
Chamber of Fruit and 
Vegetable Industries Limited.

Brismark, the wholesaler representative organisation that works with the 
Brisbane Markets, marks its 75th anniversary this year.  Brismark General 
Manager Gail Woods takes a look at the organisation in this feature, from its 
humble beginnings to the strength of its role in the fresh produce industry.

Brismark: 
1941 to 2016

FEATURE: BRISMARK: 1941 TO 2016
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MOVING THE 
MARKETS
In the mid-to-late 50’s, it became heavily 
involved with the State Government enquiry 
into the relocation of the Market. 

The relocation planning was fortunately substantially 
influenced by Chamber representatives at the time. 
The move to Rocklea promoted the negotiation of 
vastly improved hours, and the implementation of the 
Brisbane Market Award. 

BIG CHANGE  
IN THE 1970S
The 1970’s saw some of the biggest changes 
to the financial side of the industry, with the 
introduction of a fixed Agent’s commission 
in 1971, under the former Produce Marketing 
Act. One of the most defining events in the 
1970s was the introduction of a Credit Control 
Scheme on 1 July, 1973.

Allowing Members a credit risk management function 
and a bad debt reserve has provided Members 
substantial security over the decades. 

This service continues to be the envy of Markets, both 
around Australia and overseas. 

PART OF A VITAL 
SECTOR OF THE 
INDUSTRY
Today, Brismark has 53 shareholder Member 
organisations, all of which are located in the 
Brisbane Market, together with a number of 
Associate Member organisations located in 
regional centres around Queensland.  

Brismark continues to provide vital services to its 
Members such as industry representation, training, 
health and safety, employee recruitment, credit 
management and industry promotion. 

Brismark’s Board and Committees continue to provide 
strong industry leadership and a voice for its Members, 
evident in the recent hostile attempted take-over 
by private equity firm VGI Partners/Produce Markets 
Queensland.

2016 – A YEAR  
TO CELEBRATE
This year we will celebrate 75 years of The 
Queensland Chamber, and all the past and 
present Member organisations who helped 
make this achievement possible. 

We have a number of events planned throughout the 
year and we look forward to highlighting the wonderful 
stories, member organisations and individuals that make 
up the colourful tapestry of Queensland’s central market 
wholesaling sector. 

J R Livingstone and Co Fruit and Produce Salesmen, Turbot Street 
Market, Brisbane in 1922. The business went on to be a supporter 
of the Chamber after its inception in 1941.

Queensland Chamber members at the Australian conference in on Hayman Island  
in 1982. From left, Ron Cumming, Ernie Wood, Arch Martin (behind), Rob Robson,  
David Hooper (behind), Tony Joseph, Craig Spencer and Ian Boyce.

1989, Brismark Credit Service team members. From left, Stephen Hunt, Sharon Ciantar, 
Shaun Hobbs and Jean Donaldson. 
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A REGULATION 
“NOT LIVED UP TO 
EXPECTATIONS”
In June of last year, fruit and vegetable 
wholesalers from across the nation, 
under the banner of its peak body Fresh 
Markets Australia (FMA), saw a glimmer 
of hope.

Federal Agriculture Minister Barnaby Joyce 
announced that the controversial and anti-
competitive Horticulture Code of Conduct that 
has suppressed the fresh produce wholesale trade 
since 2007, “had not lived up to expectations”.

With the Code sun setting 1 April 2017, the 
Federal Government launched an independent 
review, with the final report released on 8 
February 2016.

That review has made 13 recommendations.

This four-page feature takes a look at those 
recommendations and how it affects more than 
400 wholesalers from across Australia’s six  
Central Markets.

FMA WELCOMES 
HORTICULTURE CODE 
REVIEW REPORT
Fresh Markets Australia (FMA), Australia’s 
peak body representing fruit and vegetable 
wholesalers has welcomed the release of the 
report of the Independent Review of the 
Horticulture Code of Conduct.

FMA Executive Director Andrew Young said the 
industry body was generally satisfied with the majority 
of its recommendations.

“FMA would like to acknowledge the work of the 
review authors, Mark Napper and Alan Wein, who 
spent time travelling around Australia to speak with 
growers, wholesalers and others and who reviewed a 
large number of submissions,” Mr Young said.

“We took time to undertake a thorough review, of the 
13 recommendations from the review panel and FMA 
does support the majority.

“There are a number of recommendations that 
FMA does not support in their current form, but 
we acknowledge and welcome the review panel’s 
recommendation to the Federal Government for 
further consultation with industry as the proposed 
Code changes are developed.”

Mr Young said FMA would be an active and informed 
participant in further discussion and commended 
the Federal Government to maintain momentum on 
the Code review by commencing the next phase of 
consultation.

“We endorse, absolutely, the review panel’s comment 
that ‘…the Horticulture Code is not intended to 
substitute good business behaviours, conduct and 
practices, but rather to support these disciplines 
through simple, but effective regulation’,” Mr Young 
said, “Let’s get on with it.”

READ THE REVIEW 
SUBMISSIONS
The 76 page Horticulture Code of 
Conduct Review Report highlights the 
detailed process of consultation and the 
lengthy list of industry participants who 
made submissions as part of the review.

Some 44 submissions were received as part of 
the review. Of these, five submissions were 
confidential.

Check out those submissions at  
tinyurl.com/z5pgdxx.

FEATURE: HORTICULTURE  
CODE OF CONDUCT

Horticulture  
Code of Conduct
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THE RECOMMENDATIONS
The Horticulture Code of Conduct Review process 
began in August 2015 with the completed review 
delivered on 10 November 2015.

The review’s public release on 8 February 2016 is only part of  
the step.

The Federal Government will now consider the recommendations 
ahead of making any decisions about the future of the 
Horticulture Code.

No timing has been given for an outcome although the 
Australian Department of Agriculture and Water Resources 
has begun dialogue with industry organisations, including the 
wholesale sector, to gain further clarification.

To find out more about the timeline, visit tinyurl.com/zj55h3a.

WHOLESALERS PUT THEIR CASE
There are 10 key factors that Australia’s fresh produce wholesalers 
highlighted in relation to Horticulture Code of Conduct’s Review:

The Code is discriminatory and 
inflexible. It discriminates against 
more than 1,600 primarily small 
businesses that operate at fruit and 
vegetable traders (wholesalers).

Time is up. After eight years under 
the Code, and three reviews, it is too 
late to argue the same issues from the 
past with mere anecdotal evidence.

The ratio of grower complaints to 
transactions between growers and 
traders is low (About one formal 
complaint registered for every 
1,700,000 transactions).

The wholesaling sector has proposed 
a range of changes to the Horticulture 
Code to make it workable.

Retail chains operate under a 
flexible Voluntary Code.

The two person review panel included 
a person with substantial experience 
and skills as a grower and a grower 
representative, with the review 
committee brief focused on grower 
experience/ issues, failing to address 
issues of concern to wholesalers. 
There was no person with wholesaling 
experience on the panel.

Fresh Produce wholesalers make 
an enormous contribution to the 
Australian economy, and if not properly 
functioning, Australia’s fresh fruit and 
vegetable supply chain would collapse.

The Code has given imported fruit 
and vegetables a commercial free kick 
because of the bureaucratic red tape 
that applied only to Australian grown 
produce.

Quality transparency is paramount to 
achieve Class One pricing, with the 
FreshSpecs standards on the Fresh 
Markets Australia (FMA) website, 
which is included in the wholesalers 
Terms of Trade.

Pricing transparency is available 
to growers through independently 
compiled Market price reports.
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FMA COMMENTS 
ON CODE 
RECOMMENDATIONS 
Fresh Markets Australia (FMA) position  
on the 13 recommendations is as follows:

RECOMMENDATION 1. 
That the Horticulture Code be amended to remove 
the distinction between an agent and a merchant.

That all transactions meet specific transparency 
requirements to be included in a revised 
Horticulture Code (explored further at Appendix A). RECOMMENDATION 6. 

That the Horticulture Code be amended to require 
that where a HPA does not include specific quality 
specifications, FreshSpecs specifications be used as 
the default.

RECOMMENDATION 7. 
That the Horticulture Code be amended to remove 
the current exemption for contracts entered into 
prior to 15 December 2006.

RECOMMENDATION 8. 
That the Horticulture Code be amended to regulate 
transactions between growers and retailers where 
the retailer is not a signatory to the Competition 
and Consumer (Industry Codes—Food and Grocery) 
Regulation 2015 (Food and Grocery Code).

RECOMMENDATION 9. 
That the Horticulture Code be amended to 
abolish the existing dispute resolution process 
and that it be replaced with an improved system 
which recognises the need for independent, fast, 
accessible, expert on site conciliation.

RECOMMENDATION 3. 
That an obligation on all parties to act  
in good faith be included in the Horticulture Code.

RECOMMENDATION 2. 
That a standard form horticulture produce 
agreement (HPA) be annexed to the Horticulture 
Code, to be used as the minimum basis for trade in 
horticulture produce between growers and traders.

RECOMMENDATION 4. 
That the Horticulture Code be amended to allow a 
method or formula for determining prices paid to a 
grower, including pooling and price averaging where:

a. parties have prior knowledge and agree to the 
method or formula in the HPA

b. if pooled, the pooled produce is of the same quality.

RECOMMENDATION 5. 
That the government explore the inclusion of 
deeming provisions in the Horticulture Code to 
ensure that where a pre-existing contract is not in 
place, and where a HPA is provided by a trader or 
sought by a grower, that the intent of the parties to 
enter into a HPA is deemed to have occurred. Such 
provisions should ensure that parties have time to 
arrange their affairs and that no party can use such 
provisions to enforce unfair contract terms.

FMA opposes this recommendation. We do 
not understand how this recommendation can 
operate. Further information is required.

FMA supports the recommendation.

FMA supports in principle the 
recommendation on the proviso that the 
amended Code includes all FMA supported 
recommendations and is commercial and 
workable and not anti-competitive.

FMA supports the recommendation. 

FMA supports in principle the 
recommendation.

FMA supports the recommendation. 

FMA partially supports in principle 
the recommendation. The Code should 
not however, prescribe the nature of the 
transaction. It should not be used.

FMA supports the recommendation.

FMA supports the recommendation. 
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A properly functioning 
Horticulture Code is vital 
in ensuring the sustained 
viability of Australia’s 
horticulture sector. – Foreword, 
Independent Review of the 
Horticulture Code of Conduct: 
Final Report. 

“

”

CODE NO 
SUBSTITUTE FOR 
GOOD BUSINESS 
BEHAVIOUR
Fresh Markets Australia (FMA) strongly 
endorses the review panel’s comment 
that ‘… the Horticulture Code is not 
intended to substitute good business 
behaviour, conduct and practices, but 
rather to support these disciplines 
through simple, but effective 
regulations.’

FMA is strongly opposed to any change to the 
Code which again removes the opportunity of 
the grower and trader to agree to documented 
commercial arrangements which work to create 
commercial flexibility and cost efficiencies.

The Review Panel recommend that Option 3: 
remaking the Horticulture Code of Conduct 
with amendments be adopted by the 
Australian Government. The Panel has made 
13 recommendations in relation to proposed 
amendments to the Code.

FMA supports the majority of the 13 
recommendations, however opposes 
recommendations that do not promote a fair, 
commercial and workable outcome.  

Support is predicated on the basis that an 
exposure draft of the remade Horticulture 
Code of Conduct delivers the intent of the 
recommendations.

FMA highlights that the existing unworkable 
Horticulture Code of Conduct was signed 
off and strongly supported by grower 
representative organisations prior to its 
introduction.  

The FMA again expresses its caution regarding 
the need to achieve a fair, commercial and 
workable outcome.

RECOMMENDATION 11. 
That the Horticulture Code be amended to provide 
for civil penalties and infringement notices for 
breaches of the Code.

RECOMMENDATION 13. 
That as part of its role in enforcing the Horticulture 
Code, the ACCC should engage with growers’ and 
traders’ industry bodies in the development and 
distribution of any educational information relating 
to amendments to the code. Such information 
should be: a) in plain English (and other languages 
as appropriate); b) released in industry newsletters; 
c) released via an agreed timetable. 

RECOMMENDATION 10. 
That the Horticulture Code be amended to provide 
that horticulture produce assessors be registered 
with the Australian Competition and Consumer 
Commission (ACCC) or the Australian Small 
Business and Family Enterprise Ombudsman, be 
appropriately qualified, trained, accredited (as 
determined by the ACCC or the Ombudsman) and 
capable of acting as non-determinative conciliators 
between the parties and recording the outcome of 
any resolution between the parties.

RECOMMENDATION 12. 
That the Horticulture Code require that traders 
generate and keep relevant information on 
transactions in order to allow the ACCC to use its 
powers under section 51ADD of the Competition 
and Consumer Act 2010 (its random audit powers) 
to assess a trader’s compliance with the code.

FMA strongly opposes the recommendation. 
The focus must be on fairness. It is viewed as anti-
competitive for one part of the supply chain to 
operate under the threat of civil penalties while 
other channels do not. No such requirements 
exist under the Voluntary Food and Grocery Code 
which applies to the retail chains.

FMA supports in principle the 
recommendation. 

FMA supports in principle the 
recommendation. 

FMA opposes the recommendation.   FMA 
opposes increased random audits of Traders 
when no such requirement applies to other 
competing supply chains, or under the 
Voluntary Food and Grocery Code.
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RETAILERS AGAINST 
EXTENDED TRADING 
HOURS
Representatives of the 100 retailers 
operating under the Your Local Fruit 
Shop banner have given evidence to the 
Queensland Industrial Commission as 
to why extended trading hours would 
negatively impact their small businesses.

The move follows an application from the National 
Retail Association on behalf of major traders Coles, 
Woolworths, Big W and Target to extend their 
trading times to open 14 hours a day, six days a 
week if the biggest retail trading shake-up in years 
gets the go-ahead.

The move to extend trading hours is strongly 
opposed by independent retail body Master Grocers 
Australia, the Australian Workers’ Union and the 
Shop, Distributive and Allied Employees’ Association.

The Master Grocers Australia (MGA) contacted 
Brismark in July of last year seeking its input, and 
asked for examples to back its belief that the 
additional hours were unnecessary and would lead 
to increased unemployment.

FRUITERERS GIVE 
EVIDENCE
Your Local Fruit Shop retailers Robert 
Sayle, from Harvest Markets, Booval, Carlo 
Lorenti, from Clayfield Markets Fresh and 
Len Catalano, from Garden City Westfield, 
Upper Mount Gravatt appeared at a hearing 
called by the Queensland Industrial Relations 
Commission in November and December.

Mr Catalano told the inquiry that Thursday nights and 
all day Saturday and Sunday hours were sufficent hours 
for supermarkets. 

“It’s simply an exercise in monopolising the industry,” 
Mr Catalono said.

Mr Sayle backed up the evidence, saying he believed 
independent retailers could not compete with the 
convenience model that supermarkets already have as 
their competitive advantage.

“In the short term, some retailers may make more 
money but in the long term it is detrimental to the 
industry, and we cannot just afford to lose more trade. 
Where will small retailers and farmers go?” Mr Sayle 
said.

It is expected submissions will be finalised at the end of 
March 2016 with a decision by mid-2016.

FRUITERERS ATTEND 
WORKSHOPS
A busy program is planned for Brisbane Markets Your 
Local Fruit Shop (YLFS) retailers, who were called to a 
series of workshops to review the program and plan the 
year ahead.

A busy year of advertising, merchandising and e-commerce is ahead 
for the passionate local fruiterers who select high quality fresh fruit 
and vegetables from the Brisbane Produce Market.

Look up a list of South East Queensland YLFS members in Brisbane, 
Sunshine Coast, Gold Coast, Toowoomba and Boonah at  
www.yourlocalfruitshop.com.au.

Your Local Fruit Shop members hear about advancements 
in the program. From left, Rob Sayle, Sam Fichera, David 
Faranda and Colin Pearce.

FRESH RETAILING

retailing
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SUEZ and Brisbane 
Markets are putting your 
waste to good use
We provide smart and reliable solutions to collect recover 
and recycle paper and cardboard into valuable resources

For information on best practise waste management solutions, 
contact SUEZ today
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Once again the region has 
received some good rainfall 
over the past couple of 
months, a welcome relief 
for many after a hot and dry 
summer.  This rainfall has set 
many irrigators up for a great 
season.

Although a number of destructive 
storms have passed through the 
region, causing a hefty crop loss 
and significant damage for some 
producers, they were localised 
and the bulk of the region has not 
suffered damage.  

STORM CROP LOSSES
One particular hail storm passed 
through a narrow belt of the 
Bundaberg Region and caused an 
estimated $100 million damage.

Some producers had their entire 
orchard stripped back to nothing 
but bare branches, while their 
neighbours had only a fraction of 
their orchard stripped or suffered 
from tree damage.  

For the rotation crops, entire 
blocks of newly planted crops 

were destroyed, mulch and trickle 
tape washed away, and major soil 
erosion was encountered in some 
blocks.

The orchardists impacted will feel 
the pain of this one storm for years 
to come as it will take time for the 
trees to return to their full capacity 
and health (if at all).  

Although a great financial loss has 
to be borne by the rotation crop 
producers, the damage was fixed 
and crops replanted within a few 
short weeks in many cases as the 
producers made an effort to get a 
crop from the season.

COMMODITY EXPANSION
Apart from those producers hit 
hard by these devastating localised 
storms, overall the Bundaberg 
region is in full swing and there 
is continued expansion of several 
commodities across the region.  

The season ahead is looking 
promising for high-quality produce.  

The Gympie region also received 
excellent rainfall, filling the soil 
profile and on-farm water storages.  

Unfortunately the past couple of 

poor seasons, low prices and lack 
of water has hit some producers in 
that area quite hard.

TREMENDOUS 
OPPORTUNITY
On the advocacy front, the Wide 
Bay Burnett region’s agricultural 
Industries have a tremendous 
opportunity knocking on our door.  

In December 2015, the Member 
for Bundaberg Leanne Donaldson 
was appointed as Queensland’s 
first ever female Agriculture and 
Fisheries Minister, and recently we 
have seen the Federal Member for 
Hinkler Keith Pitt appointed as the 
Assistant Minister to the Deputy 
Prime Minister.  

Added to this, the Member 
for Burnett Stephen Bennett 
is the Queensland Minister for 
Environment and the Member for 
Nanango is the Queensland Shadow 
Minister for Agriculture and 
Fisheries.  

BFVG has established a good 
rapport with all of these Members 
of Parliament and will continue to 
work with them in seeking better 
outcomes for the Industry.

GOOD RAINFALL TO 
IMPROVE YIELDS
By Peter Hockings, Bundaberg Fruit and Vegetable Growers (BFVG)

EXECUTIVE OFFICER RESIGNS
This was the last Fresh Source column from Bundaberg Fruit and Vegetable Growers 
(BFVG) Executive Officer Peter Hockings, having tendered his resignation in late March 
to pursue a new opportunity in agriculture.

Mr Hockings joined BFVG as a Project Officer in 2007 and has held the roles and responsibilities of the 
BFVG Executive Officer since May 2011.

FRESH INDUSTRY

industry
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SOAKING RAINS 
PREPARE THE WAY 
FOR PLANTING
By Anna McCowan, Bowen Gumlu Growers Association (BGGA)

With a total rainfall of 
312mm for the year until mid-
March, we were still behind 
the 347mm median rainfall 
for the typically wet months. 

The month of March produced 
significant and soaking rainfall 
as the region has welcomed the 
cloudy, humid, wet days with 
open arms. There have been no 
complaints.

PLANTING PREPARATIONS 
Many growers have laid plastic and 
several are even beginning to plant 
for the season. 

It is an exciting time to drive around 
and talk to the optimistic growers 
and see the farms with a fully 
hydrated soil profile preparing for 
the upcoming season. 

We expect many great crops with 
reasonable water allocations 
expected to be announced shortly.

GALA DINNER DATE SET
Our annual gala dinner, a key 
industry event, is to be held in the 
middle of the growing season. 

Once again it is held alongside the 
Agriculture Futures Conference in 
Bowen on 14-15 July, following on 
the success of last year’s inaugural 
conference and will explore the 
opportunities present for further 
agricultural development in 
Australia. 

This is a great opportunity to 
showcase the region, look at 
investment needed for producers to 
develop, diversify and leverage local 
and global opportunities. 

The BGGA Gala Dinner will be held 
on the 15 July, as a key industry 
networking event where growers 
and industry mingle while dining on 
our fine local produce that supports 
our region.

INDUSTRY PARTNERSHIPS
It has come to that time of 
year again where we ask key 
industry stakeholders to consider 
participating in the BGGA 
Partnership Program. 

Our Partnership Program supports 
the horticulture industry on a 
regional, state and national 
scale with many advantages to 
stakeholders. 

If your business is interested in 
advertising opportunities and key 
interaction points with growers, 
BGGA encourages a stakeholder 
partnership to help guide the 
industry and development. 

All partnership levels include highly 
sought after tickets to our famed 
gala dinner. 

If you are interested, please do not 
hesitate to contact the BGGA office 
on 07 4785 2860 to organise an 
information kit to be sent to you.

LOCKYER 
VALLEY 
VEG EXPO 
PLANNED
The Lockyer Valley is to 
become the focal point 
for the vegetable industry 
in July with planning for 
a 2016 Horticultural and 
Innovation Expo underway.

Lockyer Valley Growers Inc is 
preparing for up to 2000 visitors 
to take part in the 27-28 July 
event.

Exhibitors and horticulture 
innovators are being called to 
take part in the expo to be held 
at the Department of Agriculture 
Research Station, Warrego 
Highway, Gatton.

Lockyer Valley Growers Project 
Manager Leonie Brassey said 
there had been a lot of interest 
from sponsors and exhibitors, 
with day one aimed at growers 
and producers and day two 
including the public and 
educational institutions.

An industry dinner will be held 
in conjunction with the event, on 
Wednesday evening, 27 July.

For more information,  
contact Leonie Brassey at  
projectmanager@
lockyervalleygrowers.com.au  
or phone 0456 956 340.

07 3040 4343  |  EFFIGY.COM.AU

DESIGN • WEB • PRINT

Make the connection

PROUD DESIGNERS OF FRESH SOURCE MAGAZINE
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ACCC AG 
COMMISSIONER 
APPOINTED
A leading agricultural analyst and 
a former executive director of 
the Farm Institute, Mick Keogh, is 
Australian Competition and Consumer 
Commission’s (ACCC) first agricultural 
commissioner.

Mr Keogh is the head of the government’s now-
defunct National Rural Advisory Committee and 
was widely tipped to take the new role before 
the February announcement.

He will work with the ACCC’s Agriculture 
Enforcement and Engagement Unit, a 
12-member team that’s been operating since 
late 2015, to identify competition and fair 
trading issues in the ag sector.

It will be his new task to adjudicate on issues 
such as farmer disputes with processors and 
supermarkets.

NEW QUEENSLAND 
HORT COUNCIL 
FORMED
Queensland’s key regional growing 
organisations and grower representative 
bodies have formed a new industry 
group, called the Queensland Horticulture 
Council.

The group has formed to stand together to form 
coordinated policy positions on key issues and 
provide a single point of contact for the industry.

Horticulture is Queensland’s second largest primary 
industry at farm-gate, worth $2.7 billion a year to 
the state’s economy.

REVIEW FOR 
CONTROVERSIAL 
BACKPACKER TAX 
The Federal Government has conceded 
its own proposed foreign backpacker tax 
could damage Australian agriculture and 
tourism.

The change will see foreigners on working holiday 
visas taxed 32.5 cents from the first dollar they 
earn, and a scrapping of the $18,200 tax-free 
threshold.

Tourism Minister Senator Richard Colbeck said he 
would head a cross-departmental review of the 
tax after legitimate concerns were raised over 
Australia’s global competiveness.

Growers had expressed concerns about the 
tax, warning crops would be left to rot if their 
backpacker workforce dried up.

COUNCIL MEMBERS ARE:
Les Williams (Chair) 
Growcom, Queensland Farmers Federation Board 
member and Wamuran pineapple grower

Allan Mahoney 
Bundaberg Fruit and Vegetable Growers Chair and 
blueberry producer

Carl Walker 
Bowen Gumlu Growers Association Chair and vegetable 
grower

Anthony Staatz 
Lockyer Valley Growers Association Chair and vegetable 
grower

Judy Shepherd 
Gayndah Fruitgrowers Association Secretary and citrus 
grower 

Joe Moro 
Mareeba District Growers Association Chair and mango 
grower,

Sue Allan 
Growcom Board member and Mundubbera grape and 
mango grower.

industry
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Our References
Advance Group of Companies is a multi-disciplined service and installation company with  

industry knowledge in fire, lifts and pumps.Actively trading for over 15 years, we service, install 
and maintain systems in over 3,000 establishments across Australia.  

Advance Group of Companies has been entrusted to service and maintain a number of Local 
Councils, Hospitals and prestigious hotel locations for extensive contract periods.

Advance Electronics Security
We design and implement all facets 

of electronic security and MATV 
systems for your premises.

Advance Fire Technology
Dedicated to providing ongoing  

maintenance for existing fire  
protection systems and the  

installation and implementation of  
fire safety systems in new buildings.

Advance Lifts
Providing complete design  

assistance including traffic analysis,  
electrical requirements,  

complete lift specifications  
and field surveys for existing buildings.

Advance Global Elevators
Specialists in the furnishing  

and installation of new elevators  
(passenger and freight),  

dumbwaiters, escalators and  
residential equipment in new and existing buildings.

F I R E / L I F T S / P U M P S / P R O P E R T Y

Brisbane City Council

CS Energy

Gold Coast City Council

RACV Royal Pines Resort

Ramsay Health Care

Palazzo Versace

Moreton Bay Regional Council

La Sabbia

Marriott Hotels and Resorts

Village Roadshow Theme Parks

Some of our loyal and on-going clientele:

YOUR ONE CONTACT SOLUTION FOR FIRE / LIFTS / PUMPS & PROPERTY
Independent Fire / Lift Company

Australian owned and operated

Operations throughout  
Australia

Electrical Contractor’s License

Members of the ECA

Members of the NFIAQ 

Public Liability Insurance  
- $20,000,000

Professional Indemnity Insurance

Performance based & flexible contracts

Performance guarantees

All maintenance and installation  
to Australian Standards

ISO9001 Approved

QBCC License

AS4801 Safety Certified 

Emergency service  
24 hours - 7 days a week 

Security License

Call 1300 116 675 or www.advancegroups.com.au

4 Pirelli Street, Southport QLD 4215 • Ph: 1300 116 675 • Fax: 1300 116 676
See our website www.advancegroups.com.au for more information

Our People
Our experienced and qualified service technicians have  

fully equipped service vehicles ensuring that most issues  
can be immediately rectified and that our clients needs  

are met within a short response time.

Our staff undergo constant training and evaluations  
to be sure your investment stays operating at the same 

worldclass standard as it was installed.

We support teamwork. All our teams work together on  
each phase of the project to provide a seamless, integrated 

system that is simple to manage and easy to maintain.

We base our company values in complete customer 
dedication; from the initial proposal and installation  

to our after sales customer care.

CHOOSE TO PROTECT  
YOUR INVESTMENT... 
in ADVANCE



APPLE AND GRAPE 
FESTIVITIES
The biannual Stanthorpe Apple and Grape 
Festival always draws a crowd of Brisbane 
Markets wholesalers and suppliers, with 
this year’s event celebrating 50 years.

More than 75,000 people travelled to the Granite 
Belt for the parades, multicultural food and wine 
carnival and gala events which were spread over  
10 days to celebrate the area’s prolific gape and 
apple production.

OVERESTIMATING, 
NOT OVER EATING
New research has found that Australians 
are overestimating the healthiness of their 
diets, with many consumers thinking they are 
getting their full recommended daily dose 
of vegetables while actually falling short by 
more than a serve every day.

The Colmar Brunton report says more than a third 
of consumers believe they “definitely” eat enough 
vegetables each day.

However, data from the Australian Bureau of Statistics 
has indicated that less than one in 10 consumers 
actually eat the five or more daily serves of vegetables 
recommended by Australian dietary guidelines.

ACTIVATING 
VEGETABLE 
BIOSECURITY LEVY
Peak industry body AUSVEG intends raising 
the current Emergency Plant 

Pest Response (EPPR) levy for the vegetable industry 
in order to safeguard growers and their farms from 
potential exotic pest incursions.

The vegetable industry’s Emergency Plant Pest 
Response (EPPR) levy is currently set at the rate  
of 0%.

AUSVEG intends to raise the vegetable EPPR levy 
to 0.001 per cent of the value at the point of sale, 
which is expected to accrue between $14,000 and 
$19,000 per year based on fluctuations in total farm 
gate sales since 2010.

FOURTH DETECTION 
OF TR4
North Queensland banana growers have 
been asked to keep up their on-farm 
biosecurity efforts following confirmation 
of a further detection of banana plant 
disease Panama Tropical Race 4 (TR4). The 
detection is on the same farm in the Tully 
Valley where the soile-borne disease was 
first confirmed a year ago.

The 166-hectare banana farm remains under 
quarantine.

The Australian Banana Growers’ Council has failed 
to broker a buyout deal with the owners of the farm 
despite the Federal Government offering to chip in.

industry bites

Australians are overestimating the amount of fruit and vegetables they are eating 
each day.

Stanthorpe Apple and Grape Festival mascots Bella (let) and Jono wave to 
the crowds.

industry
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URGING CONSUMERS 
BACK TO LEAFY 
GREENS
The lettuce industry is urging consumers 
to eat their leafy greens, concerned it will 
still be some time before buyers have the 
confidence to return after a salmonella 
outbreak was linked to lettuce products  
in February.

Queensland’s Your Local Fruit Shop customers were 
unaffected by the recall with the greengrocers able 
to sell green and clean product through their outlets 
throughout the food scare.

A Victorian farm was identified as a common course 
of a rare strain of bacteria that forced the recall of the 
packaged products from two major supermarkets.

AVOCADO 
SHORTAGE – NOT 
MANIPULATION
Avocado growers were forced to defend 
themselves for the steep prices consumers 
paid in early 2016, denying claims they 
manipulated the price and shortage.

Avocados Australia said the shortage was not 
manipulated but due to harvest delays caused by 
wet weather and fires in Western Australia causing 
transport delays.

Since late March, the green skinned shepard avocados 
have arrived on your local fruit shop shelves greatly 
easing prices.

Australians are the highest avocado consumers in the 
English-speaking world, eating around 3.2kg of the 
fruit each year.

MELON 
GROWERS VOTE 
FOR LEVY
Australian melon growers have voted 
in favour of proposals to establish 
grower levies for biosecurity, and 
research and development.

Australian Melon Association Chairman Mark 
Daunt said the recent incursion of cucumber 
green mottled mosaic virus provided a sharp 
reminder of the vulnerability of the industry, 
which has to guard against plant pests.

                               The levy process is not 
                                    expected to be in place  
                                         until October.

Gibb Bros Principal Tony Gibb picks out a healthy fresh lettuce head. The lettuce 
industry is urging consumers to go back to loving their leafy greens.
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A busy industry gala dinner calendar has been set for 2016.

DEAD 
END

APOLLO BAY

MOONLIGHT HEAD

SHELLY  
BEACH

CASTLE
COVE

BLANKET 
BAY

PARKER 
INLET

GLEN 
AMPLE

GABLES 
LOOKOUT

AIRE RIVER BRIDGE

JOANNA BEACH

DEAD 
END

CAPE  
OTWAY

START
(BIMBI PARK  

CAMP GROUNDS)

FINISH
(12 APOSTLES)

DEAD 
END

Once you’ve done this challenge, how about the real thing?
Join us this September for our Great Ocean Walk challenge - a seven day, 100km walk shadowing 
Australia’s spectacular Great Ocean Road in Victoria.

Experience nature’s drama unfolding at every step, meet like-minded people and make a difference to the 
lives of children and adults living with diabetes.

To find out more or to register, contact Diabetes Queensland‘s Fundraising team on: 

       Email fundraising@diabetesqld.org.au
Phone 1300 136 588

Visit diabetesqld.org.au/get-involved 

FRESH PRODUCE 
CONFERENCES 
CHOOSE QUEENSLAND
Brisbane Markets is having a busier time 
than usual leading up to the two biggest 
conferences on the horticulture calendar, 
being heavily involved in the organisation 
of both events to be hosted in South East 
Queensland.

Fresh Connections 2016 is the premier networking, 
educational and business event for the entire fresh 
fruit, vegetable and floral industries of Australia and 
New Zealand.

This year’s three day conference, including speakers, 
trade show and special interest group events, will be 
held at the Brisbane Convention and Exhibition Centre 
from 17-19 May 2016.

Fresh Markets Australia (FMA), the national 
organisation representing each of the six Market 
Chambers, is a conference partner, with its involvement 
being carried out from Brisbane Markets’ Brismark 
office.

The 2016 National Horticulture Convention is set to 
return to the Gold Coast for its national event, planned 
for 23-25 June at the RACV Royal Pines Resort.

Brisbane Markets Limited is assisting through the 
Central Markets of Australia Association (CMAA), which 
has partnered to organise the event.

Up to 1200 delegates are expected to attend the Fresh 
Connections 2016 and up to 1400 delegates will attend 
The 2016 National Horticulture Convention.

REGIONAL GALA 
DINNERS PLANNED
Reach for your calendars to save the 
date for two important regional industry 
dinners for 2016.

The Bowen Gumlu Growers Association will hold 
its annual gala dinner on Friday, 15 July in Bowen.

For the second year, it will partner with 
Whitsundays Marketing and Development Limited 
to be part of joint conference leading up to the 
Friday night gala event.

Bundaberg Fruit and Vegetable Growers is holding 
its biannual dinner on 8 October, but with a twist.

Traditionally it has been held at the Bundaberg 
Civic Centre but this year, it’s a night under the 
stars in a 4,500m2 Grand Arena at the Bundaberg 
Recreational Precinct.

EARLY START 
TO CONFERENCE 
SEASON
The traditional “conference season” 
that sees grower associations meet to 
discuss their issues has begun early 
with a number having been held  
across Australia.

In March, the Australian Citrus Growers held 
its Market Outlook Conference in Sydney, with 
150 delegates from the growing, packing and 
marketing sectors.

At the same time, the Australian Melon Industry 
Conference and Field Days was held in Mildura, 
focusing on technical presentations and practical 
in-field demonstrations.

Look for more events approaching on page 30 in 
the diary section of your Fresh Source magazine.

The combined CMAA and FMA trade display at last year’s Fresh 
Connections conference.  Work is underway to prepare for the 
2016 event in Brisbane.

industry

24 fresh  source      Autumn 2016



DEAD 
END

APOLLO BAY

MOONLIGHT HEAD

SHELLY  
BEACH

CASTLE
COVE

BLANKET 
BAY

PARKER 
INLET

GLEN 
AMPLE

GABLES 
LOOKOUT

AIRE RIVER BRIDGE

JOANNA BEACH

DEAD 
END

CAPE  
OTWAY

START
(BIMBI PARK  

CAMP GROUNDS)

FINISH
(12 APOSTLES)

DEAD 
END

Once you’ve done this challenge, how about the real thing?
Join us this September for our Great Ocean Walk challenge - a seven day, 100km walk shadowing 
Australia’s spectacular Great Ocean Road in Victoria.

Experience nature’s drama unfolding at every step, meet like-minded people and make a difference to the 
lives of children and adults living with diabetes.

To find out more or to register, contact Diabetes Queensland‘s Fundraising team on: 

       Email fundraising@diabetesqld.org.au
Phone 1300 136 588

Visit diabetesqld.org.au/get-involved 



“EFFECTS TEST” WIN FOR FRESH  
PRODUCE INDUSTRY
The Federal Government has settled a two-
year battle over the market power of big 
companies, with the fresh produce industry 
calling the misuse of market power provision 
a significant win.

Cabinet has endorsed some of the so-called “effects 
test” based on the recommendation of the Harper 
Review into consumer and competition law.

An “effects test” will prohibit big businesses with 
substantial market power from behaving in such a 
way that has the “purpose, effect or likely effect” 
of substantially reducing competition without any 
economic justification.

Fresh Markets Australia (FMA) chairperson Shane 
Schnitzler said its introduction would deliver a pro-
competitive marketplace and even the playing field 
across the fresh produce supply chain.

FMA has been part of an alliance of more than 20 peak 
business bodies, calling on the Federal Government 
to strengthen the Section 46 of the Competition and 
Consumer Act by enacting an “effects test”.

It is not clear whether the legislation will be put to a 
vote in Parliament before the election. 

Prime Minister Malcolm Turnbull has emphasised  
the need to consult with state and territory 
Governments first.

LOCKYER VALLEY 
EXPORT SEMINAR
The Australian Horticultural Exporters’ 
Association (AHEA) and Lockyer Valley 
Growers are inviting South-East Queensland 
fruit and vegetable growers/exporters to a 
seminar in April.

The Exporting to Asia: Opportunities and Challenges 
seminar is a great opportunity to learn from 
Queensland’s leading export experts and to meet  
the State Minister for Agriculture and Fisheries  
Leanne Donaldson.

It will be held from 9am to 2pm on Wednesday,  
20 April in the Lakeview Room at Lockyer Valley 
Cultural Centre Lockyer Valley Cultural Centre,  
34 Lake Apex Drive, Gatton.

It includes a networking lunch, being held from 1pm.

This seminar has been funded by Austrade and is 
supported by Trade and Investment Queensland and 
the Queensland Department of Agriculture  
and Fisheries. 

For further detail and registration, contact Courtney 
Rivers on (07) 3379 4983 or email admin@ahea.com.au.

AHEA Deputy Chairman 
and Director of exporting 
business A.S. Barr, Joseph 
Saina, will be a key speaker 
at the seminar.

SEMINAR TOPICS INCLUDE: 
• Market access: understanding the protocol 

negotiation process

• Addressing market access issues including the latest 
R&D projects

• The exporters’ experience: the  challenges of 
exporting 

• Export opportunities for regional fruit and 
vegetables in Asian markets 

GUEST SPEAKERS: 
• The Hon Leanne Donaldson, Minister for Agriculture 

and Fisheries

• Peter Leach, Market Access Focus Team Leader, 
Queensland Department of Agriculture and Fisheries

• Troy Qualischefski, Owner/Manager, Qualipac

• Anthony Joseph, Director, A.E. Chave Exports

• Joseph Saina, Director, A.S. Barr

business

FRESH BUSINESS
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DO YOU NEED 
A COACH?
By Andrew Malins – Affinity Accounting Plus

Ask yourself if you need a coach. Perhaps do if you 
want to improve your business/life.

Very few athletes, high performing individuals or teams 
achieve their peak without guidance from a good coach.  

Most of us, however, get our “coaching”, if any, in the form of 
ad hoc informal discussions with someone who isn’t aware of 
the full situation or isn’t really qualified to help us.

Success is often years or decades in the making.  It requires 
discipline and persistence along with a plan and direction.  

The media highlights the young and successful making it 
big in new technologies or a dramatic rise but the majority 
of successful business owners get there through hard work, 
discipline and good decision making.  

We probably all have the ability to do whatever we want to, 
but for whatever reason, something holds us back.  

A coach or advisor can be the one to help you past the issues 
which would otherwise hold you back.

Life has many distractions, our own knowledge and 
experiences will always colour our judgement.  A good coach 
or advisor can help us with a different perspective that we 
may not be able to see ourselves.  

Step one is to find the right person but the most important 
step is being ready to change your thinking.  

If you can’t change your thinking, you will probably never 
change what you do or the results.  

Few of us want discipline whether it’s in our personal or 
professional life even though we know changing habits can 
bring benefits.  Finding the right advisor or coach can make all 
the difference.

Andrew Malins has been a chartered accountant for more 
than 20 years advising small and medium enterprises on 
business and taxation strategies and is a long-time Fresh 
Source columnist.

Australia’s horticulture industry is 
being reminded that there is still 
time to assist its counterparts in  
Fiji who were hit by the 
devastating Tropical Cyclone 
Winston in February.
Donations are being accepted  
by the Red Cross and can be  
made my phoning 1800 811 700  
or donating on line at  
http://www.redcross.org.au/
cyclonewinstonappeal.aspx.

DID YOU
KNOW?

NEVER MISS 
OUT WITH THIS 
NEW PORTAL
Never miss out on what’s 
happening with Brisbane 
Markets Limited’s updated 
news portal, part of its  
www.brisbanemarkets.com.au 
website.

The news site has undergone 
a makeover and is a portal for 
information and media releases 
affecting the people, fresh produce 
and the industry surrounding the 
Brisbane Markets.

Find a direct link at  
news.brisbanemarkets.com.au.

YOUR BUSINESS MATTERS
 Evolving Customer requirements
 Increased competition

 Finding the right staff

 Consolidation

 IT systems

These are just some of the issues that are currently  
affecting Small and Medium Business.

Affinity Accounting Plus has extensive experience in 
the Markets Industry and can assist you to prepare and 
implement an effective Business Plan to watch your Business 
grow. Affinity Accounting Plus is located in the SouthGate 
East Commercial Centre in the Brisbane Markets at Rocklea.

07 3725 6100 | www.affinityplus.com.au
PO BOX 399 BRISBANE MARKET QLD 4106
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VEGETABLE IMPORTS 
A CONCERN
AUSVEG, the peak body for vegetable 
growers, says that vegetable imports grew by 
7% over the last financial year.

The statistic comes with a warning that Australia’s 
vegetable crops are being out sold by cheaper imports 
as the value of the industry falls. 

AUSVEG said the entire agricultural industry grew by 
$2.6 billion in 2014/15, according to new Australian 
Bureau of Statistics data, but the vegetable sector 
contracted by almost 5%.

MANAGING 
CONFLICT
By Sal Trujillo, Brisbane Markets Limited Human Resources Manager

Given the complexities 
which exist within a 
workplace relating to varying 
personalities, priorities, 
opinions and workplace 
diversity, conflict is a normal 
periodic occurrence and 
inescapable part of life.

Conflict management is the practice 
of identifying and handling conflict 
in a sensible, fair and efficient 
manner.  

By embracing conflict as a part 
of life, you can make the most 
of each situation and use it as a 
learning opportunity or a leadership 
opportunity. You can also use it as 
an opportunity to transform the 
situation into something better.

WAY TO HANDLE 
CONFLICT
The way you handle conflict varies 
according to whether you are 
dealing with someone with whom 
you have a long or short term 
relationships, what you are trying 
to accomplish, and whether you feel 

the core of the conflict is worthy of 
your time and attention.

Some benefits of managing conflict 
effectively include: Strengthen 
working relationships, improved 
problem solving skills, reduced 
tension between parties, better 
overall results by allowing groups 
to work effectively as well improved 
group harmony.

TIPS TO CONSIDER
Here are some tips to consider when 
managing conflict:

• Build good relationships before 
conflict occurs

• Don’t let small problems escalate; 
deal with situations as they arise

• Reflect on the issue/conflict at 
hand before you engage in a 
conflict resolution discussion with 
the other party. 

• Invite the other party to a 
conversation – assure privacy as 
nobody wants to be embarrassed 
in front of others.

• Be clear about your intentions 
and acknowledge feelings before 
focussing on facts

• Listen to others’ perspectives on 
the conflict situation.  Paraphrase 
what you hear.

• Focus on issue, not on personality

• Avoid blame – Blaming the person 
could result in aggression

• Identify key theme

• Re-state key theme frequently

• Encourage feedback

• Identify alternate solutions 
(Focus on solving problems, not 
changing people)

• Agree on an action plan (What 
needs to happen? Who needs 
to do what?  By when? How will 
interaction take place if problems 
occur?

• If you can’t resolve the problem, 
turn to someone who can help

Sometimes tempers are flaring so 
much that it may be necessary to 
take a temporary pause until the 
tempers have calmed down. 

Most conflicts can be resolved 
through effective communication, 
willingness to resolve the issue/s and 
an open approach.

business bites
MANGO INDUSTRY 
VALUE INCREASE
The Australian mango industry is seeing 
the fruits of its labour over the past few 
years, with early results from the latest 
season showing an increase in dollar values 
across all markets.“We haven’t got final 
numbers yet, but all indications are that 
there is a higher dollar value than in the 
previous year,” Australian Mango Industry 
Association CEO Robert Gray said.

business
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The more money that stays close to home, the more opportunities 

there are for local jobs and new businesses. 

So when I shop at my local fruit shop I’m not just getting hand picked, 

locally sourced fruit and veg, I’m also investing in my community, 

and that makes me feel good about the future.

YOURLOCALFRUITSHOP.COM.AU
FIND YOUR NEAREST SHOP

CONNECT WITH US

PRIN18593



10-12 APRIL 
Fine Food Queensland
Brisbane Convention & Exhibition Centre, Qld

Contact: Phone 03 9261 4500 or visit  
www.finefoodqueensland.com.au

Brisbane Produce Market will be exhibiting at Queensland’s 
only trade event for the foodservice, hospitality and retail 
industries with 200 exhibitors, reaching up to 5,000 visitors 
from the food industry.

25 APRIL
Anzac Day Holiday

26-27 APRIL 
Fresh Produce India
Mumbai, India

Contact: Marija Cvetkovic, +44 20 7501 3707, email  
marija@fruitnet.com or visit www.freshproduceindia.com/home

The leading annual conference event for the fresh fruit and 
vegetable business in India. Each year, it brings together some 
250 decision makers from India and the rest of the world.

17-21 APRIL  
PMA A-NZ Produce Executive Program 
Melbourne Business School, Mt Eliza Centre for Executive 
Education, Vic

Contact: Anita Pike at apike@streamwise.com.au or phone  
(03) 8640 0947

Intensive training program for middle to senior managers 
looking to develop and advance their career in the Australian 
and New Zealand produce industry with leading speakers  
and moderators.
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SAVE THE DATES
Save the dates in your calendar for some big industry 
events later in the year including:

15 July: Bowen Gumlu Growers Association annual gala 
dinner, Bowen.

27-28 July: 2016 Lockyer Valley Growers National 
Horticulture and Innovation Expo, Gatton.

29 July: Brisbane Markets Annual Gala dinner, Brisbane.

31 August: Brisbane Markets Limited’s annual forklift 
challenge, Brisbane Produce Market trading floor.

6 October: Brisbane Markets Limited’s annual Mango 
Auction, Brisbane Produce Market trading floor.

8 October: Bundaberg Fruit and Vegetable Growers’ 
biennial dinner, Night Under the Stars, Bundaberg.

8 MAY
Mother’s Day

13 MAY
Queensland Strawberry Industry 2016 Annual 
Dinner and Awards
Caloundra Events Centre, Qld

Contact: Jennifer Rowling at office@qldstrawberries.com.au  
or 0438 752 177

Annual dinner and awards night for the Queensland 
strawberry industry.

17-19 MAY
PMA Fresh Connections 2016
Brisbane Convention & Exhibition Centre, Qld

Contact: (03) 9320 8665, info@pmafreshconnections.com.au or 
visit www.pmafreshconnections.com.au

This event is join co-hosted with Fresh Markets Australia and 
draws the fresh produce industry together to expand its networks 
and learn from the key movers and shakers of the Australasian 
fresh fruit, vegetable and floral industry and those of the future.

23-25 JUNE
2016 National Horticulture Convention, Trade 
Show and Awards for Excellence
RACV Royal Pines, Gold Coast, Qld

Contact: Email convention@ausveg.com.au, visit  
www.ausveg.com.au/convention or phone (03) 9882 0277

The event is hosted by AUSVEG, Central Markets Association 
of Australia (CMAA) and Apple and Pear Australia Ltd and will 
include an extensive trade show, awards for excellence and a 
conference program that focuses on the political and growing 
issues surrounding horticulture.

PUBLIC HOLIDAY 
CLOSURES
Brisbane Produce Market will be closed on all  
public holidays including ANZAC Day, on  
Monday, 25 April and Queensland’s Labour Day,  
on Monday, 2 May 2016.

For further information on fresh produce deliveries 
and purchases, please contact your wholesaler or 
check trading hours on line at  
www.brisbanemarkets.com.au.

calendar

FRESH CALENDAR
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Fresh Centre, Brisbane Markets 385 Sherwood Road, Rocklea 
www.brisbanemarkets.com.au  |  admin@brisbanemarkets.com.au
Phone: 07 3915 4200  |  Fax: 07 3915 4291

• Commercial cookery
• Cooking demonstrations
• Small-scale food 

manufacturing

• Food product launches
• Private cooking classes
• Test kitchen

• Food photography
• Student training
• Catering

PERFECT  
FOR

HIRE FOR A FRACTION OF THE COST OF A LONG TERM LEASE  
OR THE CAPITAL COST TO PURCHASE YOUR OWN EQUIPMENT

COMMERCIAL KITCHEN, TRAINING & MEETING ROOMS FOR HIRE

Now you’re cooking...

CALL TODAY

MARKET KITCHEN



Toyota Material Handling is the forklift leader
in Australia’s fresh fruit and vegetable markets.

1.  Proven performers in the fruit and vegetable markets environment 
2.  New and used forklift purchase, rental or lease options 

3.   Superior service and parts back-up and support
4.   Massive range with Toyota Material Handling’s world leading products

5.   Flexible � nance deals through Toyota Finance
6.  Stability of dealing with the world’s largest forklift company

To make the smart choice and discover how Toyota Material Handling
can make a di� erence to your operations, contact your local branch.

1800 425 438
www.toyotamaterialhandling.com.au

Hand Pallet 
Trucks

Power Pallet 
Trucks

Order 
Pickers

Walkie 
Stackers

Reach 
Forklifts

Battery 
Counterbalance

Engine 
Counterbalance 

Skid Steer
Loaders

Skid Steer

Toyota Material Handling o� er
• New Sales  • Pre-owned  • Rentals
• Finance  • Service and Parts

Battery 
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